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New Market Opportunities and Challenges for MICE Industry
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- Topic: New Trends and Cooperative schemes in MICE industry among Asia countries
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- AAf: Gilly Wong (2& CVB, General Manager)
Liu Dake (Beijing International Studies University, 1=%~)
Sungghil Kang (Korea MICE Bureau, &%)
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Kaye Chon (The Hong Kong Polytechnic University, School of Hotel and Tourism Management, &%)

Andy Nazareckchuck (UNLV Singapore Campus, College of Hotel Administration, %)
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‘MICE" M| (A)

‘Current Big Issues’ M|M (B)

Effective Managing of MICE (A-1)
. HEFE
[A-101] A Study on the Harmful Effects of Negative

Bidding Behaviors in Korean Convention Industry - Jae-
Kil Choi, Seung-Jin Suh

Study on Tourism Management (B-1)
3 HE"E
[B-101] Segmentation by tourist’s perceptions on overt

safety -Bongkosh N.Rittichainuwat, Supaporn Rattanaphianchai
[B-102] Motivation of Tourists in Visiting Thailand -

11:00 - [A-102] is being prepared. Suphaporn Rattanaphinanchai, Anjie Zheng, Kris Mouton, James
-12:30 [A-103] Identifying accompanying persons as a potential | Worth, Yasue Hichitake
customer group for the convention market -Hye-Kyung [B-103] Perception of Chinese Tourists on Thailand as a
Yoo Favorable Tourist Destination -Yutong Luo, James Worth,
Nuno M. Rodrigues dos Santos
« X% Kaye Chon (The Hong Kong Polytechnic « Z}&:  Eun-joo Yoon (Hallym University of Graduate
University) Studies)
Research and Education in MICE (A-2) World Expo, New Competitiveness (B-2)
- £:3 3
[A-201] Industry Perceptions of the event management [B-201] A Study of Motivations and Image of Shanghai
curriculum in shanghai - Xuehui ZENG, Jie YANG as Perceived by Foreign Tourists in Shanghai EXPO -
[A-202] Convention Industry in Beijing: an Engine to Seongseop Kim, Yumi Ao, Hyerin Lee, Steven Pan
14:00 - | World City Formation - Zhiling Li, Yan Zhou [B-202] Corporate Marketing Aspects in Shanghai Expo
-15:30 | [A-203] Marketing Research in the MICE industry - 2010 - Sun-Young Shin
Pratyush Nanda [B-203] Tourists' Perception of Thailand to Host World
[A-204] Developing and Sustaining a Quality Workforce | Expo 2020 as Compared to China and Korea - Ryan
in the Convention and Exhibition Industry: lessons from Hanson, Rong Li, Yutong Lou, Bongkosh N. Rittichainuwat
Australia - Vivien McCabe
« Z}&:  Seung-Jin Suh (Hallym University of Graduate
« Z}&k Andy Nazareckchuck (UNLV Singapore Campus) | Studies)
Detailed Study on Exhibition (A-3) Korean Wave influencing Korea Tourism (B-3)
- £:3 3
[A-301] Determinants of Chinese exhibitor perceived [B-301] Impact of Hallyu on Thai teenagers - Ryan
satisfaction and post-exhibition behaviors - Yingkang Gu, | Hanson, Sirinporn Thitiprutchaya, Mintra Moungkeaw, Chotika
Jie Yang, Siuli Tang Weoprasert, Bongkosh N. Rittichainuwat
16:00 - [A-302] is being prepared. [B-302] Best Practices of Filming Locations -Supanit
-17:30

[A-303] based
Industry_KINTEX business case study— Hyoung-Joo Lee

Value Marketing in  Exhibition

Pilasarom, Bongkosh N. Rittichainuwat

[B-303] Motivation of Thai tourists in visiting Korea -
Lalita Sriploy, Kittima Tahawanruk

[B-304] Korean TV shows as a marketing tool for MICE
in Korea - Shanmuga Priya d/o S.P. Sathiananthan, YeYoon
Kim, Chang Ting Yi Abigail

o Z}%:  Chul-Won Kim (Kyunghee University)
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