1. AdgA= 2P (Linear Programming Model)s A-&st7] Hsll AAE= 713 FolA AFAZHEZH
o] 29 FA|(Economies of scale) B 581t 52 ¥HYsHA] X5he olf+ T4 WEQU7t?
@ v]gd(Proportionality) @ 7}/ (Additivity)

® 2&/d(Divisibility) @ =AM (Certainty)
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MRFSENE EAsHA erech
® B35t ja0] B4 HAs o Exfaict.
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4. Assignment problem< T2 o FA|Q] E¥HsE JOI7?
@O Transportation problem

®@ Transhipment problem

® Maximal flow problem

@ Shortest-route problem



5.X, Y, Z 7b0 B 10] 3 2t WA(ZAE 24 1, ZRAE 0294 0)d O, Aojw £
o] memEes salslof sths AL UEhls 2418 B91Q17}9
D X+Y+7Z=>2
@ X+Y+7<2
B X+Y+7=2
@ X+Y+Z#2

6. g2 ofH Aujel HPARBYC 7|As|(Basic solution)e} AL LS UErdCh AZA
(Simplex method)o] olAl BAIE Adl sjests JIAlsholA Bt che.o® ol5E & ol 7|
sl= =alolp?

1_111;< sl .
GEE] & T2 51 53 S5 | FAET &
A 11 0 28 0 0.2 66
B 25 0 0 —28 —-1.2 150
C 0 22 —60 0 -0.9 110
D 5 8 0 4 0 70
E 9 4 12 0 0 74
@ B
® C
®D
@ E

7. OhF AZALELYPY ANt 2y =4,29 =6, 3 =0 ©f, FX|7FE(Shadow price)o] 091 A

Rorxzl 1o, + 1oy + 22, < 10 (A F2711)
3z, + 22, + 1oy < 24 (H FF72)
Lo, + 1oy + 1z, < 12 (A 2F2713)

T1y Loy Ty = 0
O Azl
@ Af=A2
® Alfx=A13
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2-32A|(Shortest route problem)
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9. Athet FAALY TAIS LPR UL 1 2 A £IL oulsherl?
© H47NEE SHAL 2o YAl

@ 2 BAAL 2t saa

® AW Wa 3o A

@ AW Wa ol she

@ 39 agent:= 2719] taskZS shjube
@ 297 agent= 37}9] taskE srdute
® AWAl agent?H Y WA agent’} Uk A 9l tagk: 2709,

@ A9A agent el U WA agent  task® TIWES & 9l agent 2742,

11 o}go] LPe| 583 4L 5 HAE Pob7] Us) SAZ oAl AP dote HE Aot
29191717

@ Alternate optimality

@ Infeasibility

® Unboundedness

@ Z& 4% =AE AHdshor

o

12. T4 F4AHRP ARso SRS e Dol (F, zb =E AN 2o YIS U

Ebdch)

?—IEHél' Z:SCM

NLYEA 5 — 2 — 23— 2, =0
Tyy —Tps =0
Tyg — Xy — T35 =0
Tyt xgy — x5 =0
Ty + Ty + 25— 25 =0
Ty =6
Ty =7
T, <4
Tos = 8
Tgy <2
Tqs =<6
Tys <O

x,; =0 12]aL A<

@ 16
® 17
® 18
@ 19
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OX—X+X;, <1
@ X +tX,+X; =2
®X—-X,+X;<0
@ X +X,+X; >3

15. Slack variable9] Zro] k9l A|kxR7AAICS] Dual value:=?
© ¥
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@ Dual value®}l Slack variabledt= ¥=4o] gl&-.

16. A@A & FA|(Linear programming problem)?] £4o] ofd 71&°
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17. ofz 4& 3 (Transportation tableau)of|Al &~&WHO| HAxtof] oJsf] ths WA adue AT T
* BAIQ] RIFto= dute] gro] A =71?

D D, Ds gt

Oy L8 70 B 50 L6 120

O, | 70 [ 15 10 10 [12 80

Os | 80 ’ 3 ’ o ’ 10 80

Oy | X Lo Lo 40 L0 40

gt 150 70 100 320
® 80
® 70
® 50
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19. 49J9] Transportation problemo{A 47§9] Origins#t 5719] Destinationso] IttH, siE =4
o] LPR o= E 71 AlefxzdAl0] ERSH=7}?

® 571

@ 974

® 1871

@ 2071

20. z|diet SRS 7 dolo] APAZERF A oF AlefrdAe] e tigh AAH7HA(dual
price)o] 250]1 o A|FR7AAIQ] AlsH7=w Ql(range of feasibility)7t 240~3000]2ta stct. o|oj
sig AlotRzAl Swiate] @A) ghol 2800[2b FTHA ol QWS WehioaM @ % ok
29l A0 Sl goklrt

@ 250

® 500

® 1000

@ sHA49 FNFe 9.

21. o]d LP#A|S Excel2 %44 st ¥4 Xof| st Range of Optimalitys WEIH+= 2} 3to]
ofefiet #tct.

Variable Lower Limit Current Value Upper Limit
X 60 100 120

W X9 AR A9 3 2002 TAAZE o FAsloll= ojdst FFFo] AeTt?
@ oFF A= vHA] 3.

@ =X o] upyA|gt, Y45t Dual value9| g2 2029,

® FAes, Ha 3 Dual valued] 3fo] =& ®gh

@ M=z 2As] 3 Dual values #3171 sl 2AIE oAl 200}
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22. 19 BAIRRE 6¥ SAR Jle AT J2E 47 J5luA ofelel e F4AHYS =
At o] FeAdrRg A= ROV (F, x;;9 A2 M EAA M EAIR Thes FRY
o d=2o] 2FEH 1, ofyyH 0o]rt.)
2AUSt  bxyy +4x) s + Ty, + 62y + 225, + 31, + 22, + 4y,
NSZEA 2y +23+7, =1
Ty — Ty =0
T3~ T3 =0
Ty F T3y —Tys =Ty =0
Loz + 25— 2y =0
Ty + x5 =1
;; =0E=1
Lo T3 L1y Ta5 T3y Ly5 Lyg L6
® 0 0 1 0 0 0 1 0
@ 0 1 0 0 1 0 1 0
® 1 0 0 1 0 0 0 1
® 0 1 0 0 1 0 1 0
23. T2 AMygA=ERgo A7 A=800, H=1,200<¥ o, of-8H4(Slack variable)e] Zro] 0
IR D= RSN D RS
Max.3K+5H
s.t. 25K+ 50H < 80,000(A k=7 2]1)
0.5K+0.25H < 700 (A 94:34.7&*4 2)
K < 1,000 (A k=712 3)
KH>0
@ AerEz1
®@ AFx=72
@ A|Fx=3
=
24. 242R9) 24 2T}
© F2RANS RA £8HS WHAZIAA HA] 24188 HaokT & Ut TIA oS
7
@ FaxMe JA 23S UEAZ|=H Bast T4 J4E A AL A7 A
® SRR AR 2022 HEA7|E BWAsH 247420] 22 Had) A7]s A
@ TSANAM A2 AlES BU= 5885 FASH = 4.



25. orfie] LPwAlS iz

Mazx. — X+2Y
st. 6X—2Y <3
—2X+3Y <6

X+Y<3

X, Y>0

L)

M

il 1

® 42

LR
adt

® 5.0
31
® 3
® 4.0
26. B9 xtas &8st XA 29 &84S AAGH] st DEA(Data Envelopment Analysis) A
Q7R MopaIAlol ofefel g T BAYLE ROIIY}?
x| = FoA ﬂ%ﬂi_
- Y (H) = (Mo A A = (H) o = (ke
XE A 70 12 35 20
XA 2 50 15 45 25
XA 3 13 70 55 15

RIFE w, +w, +wy = 1
35w, +45w, + 55w, = 45
20w, + 25w, + 15w, = 25
70w, + 50w, + 13w, < 50
12w, + 15w, + 70w, < 15K

Ew,wy,wy =0

| A8t w,
x4t E
s|ojst w,
A tist E

® 0 0 O




27. oJ® LPEA|ZS Excel2 =y %

1 ghol obelet 2ot

HA Alefzzdof ojeh

28. o™ LP2A|9] binding constraints?} ofzfje} zoict.

5X+3Y <30
2X+5Y <20

he EREAE £ UoiA] A o2 AEsE TR AL 2o
@ 2X+1Y

@ 7X+8Y

® 80X+60Y

@ BX+7Y

N

A

op

SEAolA JA 3o AA g w Zotof &
S=AlolAM 5aA(Origin)e] 742t 48 A (Destination)?] 74+
MFeAolA 55 28+ 242 1 A,

Aot THeAE A8 o 2AlciA Aoldo] Tl e,

2 b 4
op-
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®
®
@

W
of

30. X, Y 7F 0 B 19 @& 2=
7t 2AENS FRoT Z2AE YT}
O X+Y=1

@ X+Y=2

® X-Y=<0

@ X-Y=0

31. PERT(Program Evaluation Review Technique)of] st A = ot

@ meAEY HYPRE Pot 7Holct.
@ H@AE] S48 Fefolct.
® =nA=Y] WY 7ot
@ mzAEo] Zelt Aol 384 FES JHct

32. PERT-CPMoj|A| Z7d 2 (critical path)of] st AHo=zg 29O 7109
O AJLEFS B F R O] 7P A2 Ago] A9 &= d=o|o.
@ 09] o g9} +o] ol g2 AZEo] Qe Aol

® +9] ol g2 AAHe| Y Azolch

9. £&4(Transportation) At & (Assignment) +4|2] Afo]™2 T

rir

Constraint Lower Limit Current Value Upper Limit
2 240 300 420
T WA Alefxzie] Y 2008hE SUHAZIHE the & ofH d4go] ASHIETT?
@ oF% A= B %S
@ =A% ol vpAIRE, WS Dual value9] 32 Itz <.
@ ZASHS, W4 A Dual value9] gfo] %= ®H3gH
@ AMze 48] % Dual values 78171 s £AS chAl Bojof 3.

@ ogd A Yoy m2AES &3] flstol Boh ASAR] §AE fshs d=olo

Range of FeasibilityS UElY= 2



O di7ldBAI AR/ 7| 23R0] S22 -Seatgo] mdn

@ MB]Ag0] =AEET 7o gt

© di7]eiZol &2 7|8 AB|AHE 2 FAdtshs JS L= ot
@ 7|2 RFY g asro AvjiaEo] ebEnt

33. 7| ol &0 ek Yoz FA o2 27
=

3. opjspEel2olA 1e] watm Au|axizie] MEloR K2 JbgEE REL?
O A2, ZOopEER
@ ZOIEHFE, Ao
® olYEE, ZoIZERE
@ ZopSEx, ol ER
(24 35-36] AAAL KA/} Goiat oA SR o1o] Autmz Lepd 4 olcka g
(29): 12)
TATE
ot St Sy S S4
Ay 2 -1 -2 —4
A, 6 2 0 -1
Aj 10 6 2 -5

35 P(Sl):P(SZ)=P(Sg)=P

O A
@ A;
® As
@ & 5 Ut

(S)=0.252 o} K7} 913l chal Faolata /bgat Ao ojxpane

36. KX7F wrj= 109 o] 871X 100, -5¢ ¥o] §87FX|& Oolefal & o KXo '-8/dt
B o 2ol stoh P(S1)=P(S2)=P(S3)=P(S4)=0.254 m] KAK|Q] Z]XoJAIAA] 27
2 A A3k
ot Sq Ss Ss Sy
Ay 22 12 9 3
A, 50 22 15 12
As 100 50 22 0
® A
@ A,
® As
@ 4 & g



37. AYAE AMARE Sh o QoA $3E P A sk oigke Agstel dk of o) Agd
B ole AR ELT
@ =2 7|F
@ F2ux 7
® WAlE F7]
@ 82 77
38. Aol 2ol U NP F A UL R
© Aol AU BRHI, 5 S4l0] ¥EY O A |cjytolcy,
@ RE AYWINEY E8T4E FLIC.
® 291 GEAPNAE ePxlo] WrEA] ERfFIC,
@ o7l Aol T YrERl oAy S et
39. Alg ol o] U HY F 2A] LS He?
@ 2EzEEe Doy mEsayolLe I
© AdolEe HEIRE AR 29E Agelol Lashee] vl Al 2ol wug

gol EATL HLEAQ WatS HYY PES /PIE U4l FER uhRo] A

40. ojE AFQ FERZ7IEE 990l 1Y AlF42+= Fwtol 30, #FHAPL 29 FwZs TS
ohar oot *1“*4%2 9%=2 & M(z=2.33) AF=H27

® 124

® 164

® 204

@ 284



LA A e AtRS Estel o] oA Wete PEjS Rolojet shvte
@ dole @AY @ ATAS @ Fu

2.8x) ALRsHE ZBET} AAlsHE 2|40] Hloj @Yt 2oL
@ Byte @ Text @ Bit @ Bar code

3.Q1E1Yl Aol ATt EXfot= FAMS F9lolgt oh=71?
O d&4 7HA

(ORELEIES

@ mjojm| AmyY (Paper Company)

® ©rA(dot com)

4RRARE D7) Fe goldt o] obd 2
@ wvlart golat

@ Azhel 4124

® Heo) Wxst g

@ "

5.71% 2to] MAPgA Fefg Sololet shert?
D Business-to-Customer Model

® Government-to-Business Model

® Business-to-Business Model

@ Person-to-Person Model

6.5 o] &i(Big Data) ©] E%J0] oby 2127
@ Velocity (&%)

@ Volume (=.7])

® Variety (447d)

@ Virtuality (AA])

7.8 8K 2FA 2 (ISP:Information Strategy Planning) &-zo0] opd Z1&°
© 7199 dgA=f oetat AgEA

® Bu3t 27 Bt

® FEAY DHIdYT 7N

a
@ YRA2E 24



8.RUIYEIAY 502 B & gt AL
® 724

® U

® na% 7|

@ B2

d SRk
® §% - 7S BT - AR - ALY
@ A - AR - RS B - §Y

10.A] 28 7jer A7)0 @ (SDLD: System Development Life Cycle) 9] &XtA mpgoz Zut=
e

O A"+ - =AY - 28 Ald - 71284 - ZAIEA - ==Y
@ 87324 - B8AlY - 7I28A - GAIEA - =2aY - ARAY
® =AY - EAFSE - 242 - 7IE8A - 2239 - 28AIY

@ =AY - ZeAlY - a4 - Z20Y - GAIEA - S8/ A1E

11.0+S & AFZFEo| olgfist AMRSH 4 Qe 2 xAIg 1 A2lg]r] o]™e] xAlo|L} 2a2]A g4 ofA]
doluts AHlE UEUE, 52 e 229 AME %ot &ofe?
@ dlol¥ (data)
@O A Y (information)
@ A (
@ A4 (

knowledge)

wisdom)

12 BAI AR A LAl At2E QU] e FEIZ vHle S YEdle A2
® 424 (capturing)
@ A|2] (processing)

(

(

® 74
@ e

organizing)
feedback)

13.ZAlsi 2ol Tagh ZAZE Ao 25| AojElof QA ko =55t whar| Helsh= v|UA
A9l oA AUSHE AlaEe?

O AIAHEA|AE (management information systems)

@ v Z2YARQIE 2| A AAAE! (business intelligence systems)

B 9QAIEAA R YA AN (decision support systems)

@ AR YAAH (executive support systems)
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]J;_PEJ (customer relationship management) A|AEl

o [

> el _|\‘

L D A o -1

2] A AE! (supply chain management systems)

T

olelz]d EAlAH (business intelligent systems)

ic |> ml>

Da)
>
>
E

|

2l (knowledge management systems)

15,045 % 0ol 2 ZE 9| 57FK] ZRANR ZFollA FA=o) sigstA] e A7
® ZI*t (suppliers)

1178 (customers)

® vj£A} (distributors)

@ A&} Al ZIUAF (new market entrants)

@

16.7%E0] Allal HES Tejshs AmEYolL?
D A|AHE AxmEQo] (system software)

@ &8 AxnEQo] (application software)

@ Hlo]ly &gl AZEY o] (data management software)
@ YEYI AT E O] (network software)

17. 849 AREHEY At 58 285t 719 #8 AREE 55| s AlgAer He] Eoj
A Ae AFEHES UEHIRE Addste A7

@® &= HjR] (co-location)

®@ OoJX] #A=El (edge computing)

® 22]t A=Y (grid computing)

@ Sdg2jg] AEE (utility computing)

18. 224 FAolu AR RJof dEglol A 71ss AFE AHY AgS AREshe A=

e &ole?

® Yk 7]% (nanotechnology)

@ 7143t (virtualization).

® YA HAEE (quantum computing)
@ 22+ AFY (cloud computing)

rr
)
rlo
D

19923 5 =9 7P durAel FEQ diojEHolA o o2t & 4 9l
@ A3 glo]EH|o] A (relational database)

@ AE3¥ dloJEjH|o]A (hierarchical database)

® Y EY A fo]EH|o]A (network database)

® =33 glolEHo]A (composite database)



20.38A1 dlolEyo]20A ZHAIS] £ UEU= 27
Which represents an attributes for the entity in relational database?
E (field)
EZ (tuple)
® Hlo]& (table)
FE (record)

2LEFE 9] YR WOl BRE UEAES ARt o A8HE 1Y ST WA

@ Transmlssion Control Protocol/Internet Protocol((TCP/IP)
® Hypertext Transfer Protocol(HTTP)

® Routing Protocol (RP)

@ File Transfer Protocol (FTP)

22. 0 HolX]E H&5H7] S5l AHEste SAIBRESY
@D Uniform Resource Locator (URL )

@ Hyper Text Transfer Protocol (HTTP)

® Domain Name Service (DNS)

@ Hyper Text Markup Language (HTML)

g 5 BRIE LA SIS ARAER ol5E S 2 YOl U9 T AL ol e
sz B

O 241 Auj4d (E tailer)

@ Z8l= N2} (Contents provider)

® AEAX (Transaction broker)

@ =¥ (Portal)

rlo r-lu

24 A 2B B O & N2 AFH A|AE0] zkxojof 3t 7|5 A AR AMA|] ERAlete 3PS
@ EtFA AL(Feasibility study)

® 27 B4 (Requirements analysis)

® A28 7t (Systems design)

@ Al A= 7 (Test plan development)

25.3)40] HRAIA mRAEC} AMo] T3t B5E WSl ¢
=7

O ABAAE A= (Information systems plan)

@ 2308 B4 (Scoring model)

® ZLE=Z2]Q EBA (Portfolio analysis)

@ EfgA Z A} (Feasibility study)

o

3 mute BAsteE 2]

rlr

2}



26 AWBRE] ARY T2IAe olgay] PN Adol W4T Y AgAt WREE Aok
571

O m2ad HEH
@ "= d HFFH
® HILHolE
@ Z2oldE HRH

27.048 x| FoIN AHo| thE shee
O vt2E=EAY @ LCD @ S4AAAX] @ OCR

28.0+2 = ulo]Z I:LE(1985)7} ‘How information gives you competitive advantage'gt= =350
A et HuE olgat 71 AP RA] Sata] o 2L

BT AT
® Low cost

@ Differentiation

® Market niche

@ High quality
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20.0t8 5 71999 A
® 23 J2 Wy F

0421802 e Ao 10km o)) dlole SAY e sbsshA she UEYD pag
AL golt BoiQlrl?
@® LAN @ WAN ® Intranet @ TCI/IP

31.tb2 & 4F = A A= 45 HolHe Y A4 " ASZ £Y F807 JdH FHEA
LA

O AFEARFESHA|AEL (OAS, Office automation system)

@ AHA2JA|A"E (TPS, Transaction processing system)

® ABAZAAE (IPS, Information process system)

@ JAFZEAH R HA| A (DSS, Decision support system)

32.043 % oloje] @ Auo| Aol W BuA A4S FY MR AU YUAAL
O AFFEAFsSA AR (OAS, Office automation system)

@ HA Al A" (TPS, Transaction processing system)

P}

rlo

® ABAYAIAE (IPS, Information process system)

@ XA R DA AHD (DSS, Decision support system)



33.0k8 % OJAARAIY oAAA IS metzy] 9fsto] HolE U FRE AMetn o2 @
“hse) e Setolt b ;t ABAARLS BOIQI7}?

O AFREAF=SHA A" (OAS, Office automation system)

@ A=A A|AE (TPS, Transaction processing system)

® ABAYAAE (IPS, Information process system)

@ JAZEZ R LA AR (DSS, Decision support system)

34.Ato]¥I(Simon)o] Tt ARARY by & AAPER EAIS Esta mrefstal ofsfishe w2 o

e I
YN @uUid OAHY @ 4

35. 884 oA A|lARET fojEyo]l A T A|A'I0] VHAl= Aol opd A&7
O dolYy 574

@ diolg &

® dloly &+

@ doly ®&St

36.clolEfdo] 29} ALGAF Alo]S AASH: UlIA] Qe Yysh L2 Ie Rololet shevl?
@ 7271 QIE|m o] A(GUI)

@ 2GAIA(0S)

® tflo]EjHo] 2] A] AEH(DBMS)

@ gEAZEY O]

37871 dlojejwlo] 2 TelAARS 93t AdA dolejuol A tiatel
dloje] Bae Rojols}?

@ AAEAY o

@ A5% o

® HEY3 o

@ 919 ol= A= o

tlo
n
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>
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rlr

38.Elol29 2 HD=g QU AASIES s WEL BolQIle

® (1®)) BE
® 3% Bc
® 24 BE
@ %7 W=

39.6lol8yo] & TiAIRIOA Ab, 2410 ¥k JE= HF o= &oj= B HeI1?
&8 @A ©¥A @7

40.05 & ARH $40] ofd 227
ORI EES @ « ® AH]2 A¥(DoS’" Denial of Service) @ meajo|u]A]
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2. BOGUHE 204 ATha ARRS-80] 1, AR egol Be 2e?
@ star
@ Question Mark

® cash cow
@ dog

3. BCGUIE A0} GEUfEH A0 theh thZo] AW & &X &2 A7

© BCGUIEHAOA »E=2 A AR G&2 UERAD

@ BCGUJE=ZA0fA] ‘dogs'® ‘question mark'7} WS AU ‘star'tt ‘cash cow’ 7} Y& ActH
SdFAQ REZELQZ Erf

® 24 (harvest)d=F2 Aol Qe JTANY, NTANE, AFSATG O AFS-H T

@ GEvjEZ 204 99 7] AAFRE Uehdct

4. oI DATelo] didt B F &A1 e Zer
@ ol9e 2xH89l Sxolct

@ 7L FSHA et

® DAUEZES kol7] Yol HuaEe wAch

@ DANELS Eol7] Y3 /L ES Bt

WA oA " (relationship marketing)of] tfst Aoz 7P A7 W Z12°

) op
o

=4y dlo

JEE K
©)
>
M Jo

o Ko O
N
1=

A
N

4 3
A OHAIE AuE Al
E#o| A 0}A|®(database marketing)2 7£Q $toz g8shrt

® e 000 ¢

]
I

)
o

~N
2
i
o
tﬂ

ZAA| I 2] (customer relationship management)?] 4oz 178 gH|o|EH|o]AS O]
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It} o] EAIQL] &]47]7Hpayback period)2 AASHA] Q.
0 @1 ®2 @3

7. 19 S(t=1) 2& 1097 0jd $2,0002 AlFste A(annuity)e] BAIZIAI(=0)2 A4S, @
(6]

® $11,171.94
® $12,289.13
® $13,518.05
@ $20,000
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+ 37174 E(public information)7t ¥rgEo] = a4 A9 JHi= FUATL?
Fd(weak form) g8 A&t

[e)
J3d(semi-strong form) &&% A%

O

3 (strong form) &g’“ R
H7] & Fo| ¢l

8.

0)
®
®
@

19 o}i F-l)i J

9. (F)H=2] &JHO] o]mo]RI&(coupon rate)S 10%0]1 MH7F= $10000]Ct O]|At= BI|HZ X
vt )= 3dolth. BAMAIES Q44082 12%0]t. A ARTHAS ALlSHA Q.

® $411.53

@ $771.83

® $827.89

@ $950.23

10, ()29 19 & ojge $22 o|EHct ExiRbSo] @iolge 16%olch BiRE vhd 8%
HAF Zolct. @x) Z7te AAeHA Q.

@ $12.42

®@ $12.50

® $25.00

@ $27.00

11 719 YRol FEs =zt == AH(all information)’t g0} e 84 Ao Jej=
0 0j0]7}?
3 (weak form) 8874 A&t

F3
& (semi-strong form) &4 A|A+

>

H(strong form) 848 A4t
H7] & g9 gi=

° o_,\l |‘-|>{ 18

® 00 A

12. (3)2=9] AH o];o]At&(coupon rate)= 10%0]1L MHZ}= $10000]c}. oA U 19
Alg€th W7]& bdolth. BEAMRFES] @ 0lg2 8%oltt. AHQ] dAZFES ALsHA| L

@ $399.27

@ $680.58

® $1079.85

@ $1267.11

15 (RFIE Y3 S0 NYE AU FAEL] ATLARE 10%elt WFE T 3T W
20%2 5L olFolt 8% JAE |tk AR F71S AAIALL.

@) $3.46

@ $27.00

® $36.31

@ $46.66



14. & APgoA(t=0) $10005 FAFSIH 19 2(t=1) 1 7FX]7F $11007F &= FARQHo] Qlet. o] FA}
o] &#X|7Al(net present value)= LURIZE? £1&(274%5)2 10%0]t.

@30 @100 &0 ®& -100

15. & Ao A(t=0) $10005 FAFSIH 19 S(t=1) L 7FA[7F $11007F &= FAQto] Qltt. o] EA}
Qte] Ul F 42l &(internal rate of return)> QUOpQI7}?
® -5% @0 @5 O 10%

17. EXRCHe] ZAERAE At tha9l AR2ol4t7]¥(capital budgeting techniques)Z 2|H2] A|Zt
?_‘!_

SRR BEEEODES
B gy @ @y
DO @68 B®O06 @O0

18. A= AlAE] 8] H]-22 $450,0000th 419 & AEIEAIE 000 Holyow At 4
W5 AR RHEZRAIE 250,000tk o] Aul= ohd $125,0000] u] &S AZstA] g 3
4%0Itt. Q740182 17%0]0}. o] AlAE] AbRo] Ch3t w@AI7EAI S AASHAI Q.

@ -%$30,702

ad

® $82,500

® $120,750

@ $165,000

19. EAbatol A $U% E8S JATEE ABW 298 AFoR THHC] b HE Fojetn
STt

A= gE  FYE
23 0.2  -0.15
e 0.5 0.2
3 03 06

® 25% ®@ 26.46% ® 31% @ 65%
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L TheS £ 20180 EEWALES AMstA Q.
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49% ®@ 4.6% ® 7% @ 26.46%



= $20,0009] EAXZ =, =AIAQ] $15,0005 FEAXlstal 34l Bof $5,0002 EX}st TE=ZC]Q
o] 7]th4-0l 8-S AAsHAl 2.

AHgE @38 FAA 298 ZAB 2%
== 0.2 -0.15 0.2
=R 0.5 0.2 0.3
& 0.3 0.6 0.4

® 25.0% @ 26.5% ® 31.0% @ 56.0%

23. ThETH 2 A B £ FAKI) thd Aot Foim 9tk A, B £ £l A7 128 BAEa)
stelg T EEZ2] 0] J|thpol gt BALS Untal?

E(RA)=9% E(RB)=15%

oY = 5% 0% = 6% pap = 0
©02 2) @032 ©(14 ) @0 )

: BARS 77F 0.31 0.40]ct £ FAJ9] FRA0] 0.19 ©f A, BS 72} 1
22 AYF LEZF Q0] AR Auh Hp?
0.255 @ 0.256
25. 2HUHU S JHAI T Qe o EARRPE Autdg ReAAR
Z2|Q "M EASIYS W M2 ZEEZL] Q9] V|H4oE2?
(olz) Mo} 7|t 52 16%, FHFOIREL 6%)
D@I% ©@10% 11% ®12%

2. BARAR AAT 5 9 .
O AFAE @ AAE AF @ AB2AoY Y @ HAANAEY

Qe

27. @R71E0R oz 1WZ SY@AILClFl A 12%0] 3 o] 7|7t Folo] FURIIAIR(A YR
EZe|opt 18%UE 23 o] AW, 5 = 2 A J|chiolEe AvkIsE?
@ 21% @ 22% ® 23% @ 24%

. ol® ExtAb7} A, B, C A FAlo] £xfsleln #iTh AZAO] 5 = 1.8, BRA
mu 5 = 1.20]c}. A &S 20%, 30%, 50%2 SIACHA o] szzsg—em 8
® 1.40 @ 1.44 @ 1.80 @ 1.83

L

29. O 2t 8471 f8{0d Z |4d(European Call Option)2] ZFxJo] O]X]:= ol tigt 4
L O 709

@2 = AL -
@ 71x2FAl(underlying)®] ANI7t 455t &/439] 7HRl= shsitt.
@ c3A7HA(exercise prise)o] =S5 FA419] VIR = Eobxlot.

® TIL7HR| 9] 7170l AojReR SA
@ FAILOEY BEHUAPT ABLT 3
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30. AtZv]gof tish dFo2 HYsHA| ¢
@ 7189 7t5 Y dAtEY|&o] =55

@ 7199 7teBdArEngol R
® 7]190] Extjore] ARAHL Hrtstr] 9 At
@ 7tEdwtAEugoletale ot
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31. oj= 71%jo] FAtA] 1UTHAL WHstol o AFUo] Thsh A 20%] olA}S A RICHL SHAL,
o] 7|99 HANEL 40%2tT & u. o] BRI Tht AT AEu|§L?
® 10% ® 11% @ 12% @ 13%
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32. ThS 3 M- M| AFRLE0I20) Cfet A :
@ ERIRTE S Bol ALgSIH TS TR STt
@ 71YIAIE AIAES Hol ASELE SN,

® 71YIAIE AFRLENE PHIAC,

@ 71Q71A1E IR ARARPEE EARICE,

33. 71949 AfAHowner)et d ¥ AHmanager)’t w250 A7|= =AE Foolef F=2=717

O dd=A @ EH=A @ 4387 H=Al @ ZAR=A

34. U] 400904 31d7F dolg 12%= o] 2FctA 39 Fo] vjejrtAlE Aujels}e
® 1,279.8 @ 1,349.8 ®1,449.8 @ 1,549.8

35. dg 10.000¥< ArolAbE 10%<1 2340 digsidie ™ 19 =9 vlfi7ix]=?
@ 11,000  ® 11,500 @ 12,000 @ 12,500

36. & Ao AM(t=0) $10005 FEAtstH 19 S(t=1) 2 7FX|7F $11007} &= FAQto] QIct. o] EX}
Qte] Aol d K| 4(profitability index)s= QUFRIZE? &l&(Q 142 E)2 10%0|0t.
@ -1 ® 0 @1 @ 2

37. # AROIA(t=0) $10002 =AbstE &% 3WZHi=1, 2, 3) AZF $1100%4 2] olo] A7]e EAfot
o] 9ir}. o] E=xtero] Q18] 47|7Hpayback period)S AATEIAQ. EIE(QFE01E) 10%0]Tt.
@0 @1 ® 2 @ 3

38. Ui $10%0] vjFe £abg K Fshe AZ0] ARPIRIE Aolelrl? TAg(QT40lE)e 10%o]ct.
D1 @ 10 ® 100 @ 1000

-

39. &% 247 $2,000, 2 & 21d37F $4.000, 1 & 1 &, SEAE $5.0000] AJ7]E EXRot] &
Atd] &2 $10.0000]F. 874982 10%0]ct. =ARZHAI(NPV)E wwm.
O $2,313 @ $10,000 @ $12,313 @ $22,313

0. (F)E=9 of3of EH-2 $1,6500]}. v &2 1E2] 60%0|tt Z7HdZiH]+= $1000]1L ¥ QIA|
2 35%o0]|tt, JAFZL5 22 AASHA] Q.
@ $196 @ $364 @ $464 @ $560



