UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.



1 o= mjEct

8

Sot=
Xk
=

1} =

=}
=]

L|C}.

0| o}

2 I

Ok
Lo

i

UL and the UL logo are t|



000000

(RNRNRURTAI

Q00000000

\ I“Mmlmlmlmlw
—————— -- H HAxoR o)
| 15% Ofc} 153?1

KPQIZF AbD WA .

\

==\
\ t . \

\ , A -
\ /
/ it

.'v. . peees 1
@ uL UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential. 3 3
%i A



Y

-20154 @

369 7




@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential. 5



rks of UL LLC © 2017. Proprietary & Confidential.

radema

t

UL and the UL logo are

@



M=o A5 44, o7 X 0l S
HZL|A B E FGHO

- O -

tuowrm EHMS HojslT

o o

12| S
W E 9 7HI -"=0I

et Ao IS HASHH
1 MIA| Of 5l 2+A| X} =

et

=

Moz #Ha1sn laL|C)

@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential. 7



KE Klo
I %o

HaiE F}X|

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

Q



ULS| AMH|A .

CERTIFIED
SAFETY US




UL AME| 52 Soll

SMARTER BETTER
7\Hol Mate E&LIC ANFE E&LIC

- QHESH EY - WS oA B
- 2]A3 g - QHESH A3

. 2EYANFE - X% 7HsA HD
. HUE Jhx BB U Y - QbHsh M

@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.



UL 83 371 £ Tﬁ\ UL 83 g3 £ uLe| AHej 2ot &
I’i’/ 23 500+74

143+

+7H 12X

2=CF 20474

Yot MH|AZ 0| 83tn QU= n7

DHIY HESI3 2N 60+7H
HE/25YUH 50+7

ULO| SIRATFX] FHerst 32

/1.600+

A4S S ow Hot, BY U

ﬂE o
Xl 7k =M X™o -
1% 7Hs 4 el 22 st

tot

UL 2T ES0] AL THY| £

10,000+
Eh 58 o 6D (D 6D D o
8 o 6D 6D 1) B o
200] 7§ A=

@ ULS| X|& 7t5A Q15 o= © MiA|

900+7H % 7Hs$ AIE BA L oy
=> RIHON 4 Mgy oLt

— ) UL DA} 3 = 1
=& MH™E 5000 7|1

11



UL2 H7|58E Ltk 7|=0 0|27|7tX]|

2 A7 o1 i
S Xl ASL|CE

az 109

UGG YUY
UGGV UUH YUY
G4 4 40 445 800 00

UL QP8 DIAIX|7} Ml H A7)
AH|X} 4

HEE J}X]|

H MA NS

2209,

UL O3 7} EA| =L}

1894 ELE

C QbHeh MS flol =25t st

S

o O e (=) e e e
UL HEZESLCEHE A|ES H3917| Qo =™
2015 o ol SQt ULO| Foet HIE U+ M2 506740 E5lH, O|E

AHE
T 2 ox| 9|

'c';l. OIﬁLI |:|-
Si

12



ZFA 'o;l-l_l |_'_|-

@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential. 13



=N

23y 57}

https://www.kpmg.com/Global/en/IssuesAndinsig

hts/ArticlesPublications/Documents/complexity-
research-report.pdf

ol 2 utH|: &8 4

http://www.01.ibm.com/common/ssi/cgi-
bin/ssialias?htmIfid=SEL03094WWEN

ol 2 atx|: +=2|2] S|

https://www.sustainabilityconsortium.org/wp-
content/themes/sustainability/assets/pdf/2016-

impact-report.pdf

http://www.ncbi.nlm.nih.gov/pmc/articles/PMC41
05729
http://www.hrmars.com/admin/pics/1154.pdf

UL The Product Mindset 2013
http://productmindset.ul.com

o] b o

| S

http://globalrecalls.oecd.org/Content.aspx?Conte

ol

http://globalrecalls.oecd.org/Content.aspx?Context=Be

nefitsOfThePortal_Introduction&lang=En

http://www.gemalto.com/press/Pages/Gemalto-

releases-findings-of-2015-Breach-Level-Index.aspx

xt=BenefitsOfThePortal_Introduction&lang=En

International Labour Organization
http://www.ilo.org/global/topics/safety-and-
health-at-work/lang--en/index.htm

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

X571

http://www.nielsen.com/us/en/press-room/2014/global-
consumers-are-willing-to-put-their-money-where-their-

http://www.nielsen.com/us/en/press-room/2014/global-
consumers-are-willing-to-put-their-money-where-their-

14


https://www.kpmg.com/Global/en/IssuesAndInsights/ArticlesPublications/Documents/complexity-research-report.pdf
http://www.01.ibm.com/common/ssi/cgi-bin/ssialias?htmlfid=SEL03094WWEN
https://www.sustainabilityconsortium.org/wp-content/themes/sustainability/assets/pdf/2016-impact-report.pdf
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC4105729
http://www.hrmars.com/admin/pics/1154.pdf
http://productmindset.ul.com/
http://globalrecalls.oecd.org/Content.aspx?Context=BenefitsOfThePortal_Introduction&lang=En
http://www.ilo.org/global/topics/safety-and-health-at-work/lang--en/index.htm
http://globalrecalls.oecd.org/Content.aspx?Context=BenefitsOfThePortal_Introduction&lang=En
http://www.gemalto.com/press/Pages/Gemalto-releases-findings-of-2015-Breach-Level-Index.aspx
http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html
http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html

