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e New product success is not a matter of doing a few things in a spectacular fashion: rather,
it stems from doing many things a bit better than the competition. (Cooper and Kleinschmidt,
1988)
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pinpointing reasons for failure. (Cooper, 1993, p. 49).
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A Study of Success Factors in New Product

Development

Kim, Jong-bae

Abstract

New product development is one of the riskiest, yet most important, endeavors of the modern
corporation. Moreover, not a little resource allocated to product development and commercialization
by firms is spent on products that are cancelled or fail to yield an adequate financial return. In
this regard, it is meaningful to probe new product success factors and try to discover what makes
a new product a winner. The knowledge on the keys to success can be built into project
screening, selection, and prioritization decisions. This study examines the results of previous studies
on the success factors in new product development. It also advances several issues in studying the

keys to new product success.

Key words : new product performance, success factors, market pull, customer - active paradigm,

invisible success factors.
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