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<ABSTRACT>

A Case Study of mClickPlus on the Mobile Business
Benture Stategies

Jay-In OH

Since the number of mobile Internet users has been increasing rapidly around the world, the
mobile business ventures that provide a variety of applications of mobile Internet has gained great
attention among the related industry and academics. The purpose of this research is to analyze the
strategies of mobile business ventures, focusing on the two services of mClickPlus : Moffce2l as an

Internet groupware and the mobile sales support system as a tool for sales automation.
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