C|X}O|L] HE2HT minjApglo| HAM! o=}
VMD % 10§ oAl OjX|= sk

00

9 A P

*I_IC}_OI:

rol

EY AHREE 49 #EZ AAE, SseEo] B2 AR /RS vER AL gk
waha], AHRFY] Wo] Althe} A HHs] QA gfo|IABro] A=julF] HJH o] A
F= BujARIES] Sto|mAERAO] HAAl oldlE, VMD(Visual Merchandising)74 121l
o o] Bl o] BHE otk AL Sfolmastel HAE M| FHo
2 gh15] A4 2 =] PEAE $h=r 2l fiio R PHIIES] P, o4, D&S (Denim
Supply), T2 of2&(Premium Outlet) 47§ 2(line)?] 2010~20164 Ale]o]] Z13J=]
S A% NS BRI, BEAE 24370) SHE BT, AP ZA
9] dutd 44 metslr| 918l Cronbach’ e AGAIE E)Q}t BIERAS AAST. A
7re] 4] olsfitk, VMD, 1| 2ARE79] Zolg BA517] fsto] A, e e t-Test:
AAIBHAAL, A, SRR, SRR e JHHREAREA(One-Way ANOVA)XE AAJsH
05, 74 oJSE7F VMD o T Aol vl JRae gisel A2 wag AN
sjoick. @i7e] Ak A, sheie] 99 ol dskEtlo] WEERIRT VMD B4}
‘/}%}‘3} =4, L5ER1 ol i SJAFEAe] SlojA D&S7F o 3719 ®klef His & A

5 Btk A, 1A olsi= VMDe} ) QAo A BatE o A A2
oS VMDE B9 JRETE W A0 BHEGT, B =Be nae Blo| o 2AH
?l AFEA HHE YRuHAY SR 7]oeE 7|vis] 2t

A ZH|O : B A& AA FolTAENd(Lifestyle), VMD(Visual Merchandising)

*EF ‘“/E]'Ei?;ﬂ shop manager, katejeomhee@gmail.com
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I.M 2

F 5Y 52 QIsto] of7pARE A= #|A 9] Ealigo] a1 Rlom WS, A
. JHE, AL dgog QIgh ARt s Fof et 9j4]o] WalE|1 qlrt. 5],
X}ﬂ% HHSL Hojg= shte] Wi o g mjjko] AR=uiy Eoj7kal it} 4H| fEe] dF=
A& OTP(occasion, time, place)’} FE& o0& A& #al Qlct. T8, Az}, oA, 7%”4
A 5 Al ok shte] o R of7]a Qirk. 3, thSEERE FES Wl 9
= 7A= ARFER B4, HAL FEUAE AR 5ol 54 ‘:H*JO] o}, Hrop v 4o
7S Folke }]O] A7} F=21Q1 HRko)7] whizol2t ok £ de] s ABKY, Hlol=

g2 miet 3] Hl3 2 AT AR5k A0=H 549 iy S5U ALlE g 2t
ATE A ek, ol A1 MAEIA SelzAtiel BRI/} FEUD ek ) ET, 42
U579 QAR A SolE £ B P ol et RS A W S U B vhae)
T - ZRE7} obAn] BACO o] Q4T oo A el AL S ek Bk

[‘Il‘

At} Hslel] gt mie] S olsfd o= A== AltsfoF sk, OTP(Occasion,
Time, Place) AIQte & S AAISHOF RITt. FEHARI HIHES] OjulE g2 2o LAE}
U HARVIE FolM E2EA22] Sido|7t ebdo] Kot Aot @%91 E27471°1M 77 =
ol 7S Y=ol TE EAL sk 712 F Al e &= 2 W ko] SEPhA st

Hol7] mizo|t}. Ao HojH HEA| gtie olwz Sl tieA Zojdl olfoltt. lo]LAE}
L] YRl PEHHEE 4vjAe] @0 o8] A HARISHA] @kl 23] Au|RlofA 4JES]
Fefiet 2ol LB oSS ot Atz H 2ol ZAE S et SHARE 4R 7R
o= SOIE Al H3A1A tiE SHele] HISS Tl SARRS BRSO HYsto
HoRRkS: ko] ABAA ERE(trand) Y& HolFal Q= Aot I=EE tAo]
U BEE AR Slo|ZAELS] SRS WIYsial HiANEES] Bfo| T B of3fE ko 1L
oA Adiz H so|iietds dY, AT = =S dfjoF & BaAo] a7EH

|

. O|=H HHi3E

1. gfo]Z=AEF(lifestyle)

elolmaetelofzt Fjelo] &) Gl B AAPL Aol 2 AT Fajot JEHOE GFL




Aol B djAde] 4] ojsi=rt VMD H il Al vlAE ¥

Fanron] P A, AW, 7 5 FYH0R Ado] Holwn A1 Ay
3} 2pEstE ojnlsie] s SHA1980)L Figle] HHFAL 4H2 FSIshe Hel Azt

2. B AAl(brand concept)

MKeller 1988: Strategic Brand Management; E3E Aozt ‘Bt 11.5-9] oJu]x] &}
A oltal A7fstal Rlom2) o]2fgl S AH|RY YRE KE TEE7|% SRR HRjo]
Y BT AL n oA HIHES] oA AAIE 4 U=
t}. Park, Milberg and Lawson(1991)°] oJ6bH EBEHE A2 7| 7154 HIH= Al
(functional brand concept)®} 442 BelE #HAl(symbolic brand concept)2& &3t
E} Midgley(1983)°ﬂ o5t 7|54 B A9 Al AH|AEA s BRETt 7154
Aste] 2H|AES] 768 E45 4T 5 = AR, A4 BAE A9 AlE
ZHof|A| A}419] AfobE HEY. @ﬂ T Ue= ARAoEN A SE siastt
Skt AH|RRe] A HelE vy i 7199 E%EE AegFHoz
= SHoA 2431} BREO) AFUA oA AFH R ojFo] |l 4= = WA F
84E Hojgr
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3. VMD(Visual Merchandising)

VMD# V&= Visual(/\ 1Z+21Q1), MD+ Merchandising(@ &2)9] QJu]& e, AR
AlZg}sto] Wi W dEE SHhSt AlA AHAA A 815 ol AERIYE HHOEA,
BT A4 dAES 5\-“]1}7} ojsfjst7] A HASH= WHOE APHA oJu|E FIL Utk A&
3 A 1A AE2 & #dsiTH wlet 2 dE ks Aol 7K & Aot of&d, go]
DA HIHEQ] VMD+= AHAIA 2184 - A1 AldS *7*—’ H"fﬂEe QIAJA] ]1‘1: #

4. el 5 AR
aElAEo] ofd B4 AES ToHsH] 98] 2 AuIR WS olmlgkck. i T o)

2) F @, 2011, BASZA x| BAS o Szl uet SgHslo] wXL e AAIOIE.
Aeiek At
3) 4ok, 2006. BIFY BTl Y(VMD)IAS akEel Az B Ed A7, olstelxtefalaL thatel
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270l mAls 21919 AA, BHE ojux] Fargglow AFo] F4, AleEhe AHlL, B,
7H4, FuiAre] 7, Al=dRE guRie] g4l IS et Bal AxUAlAS 7199
AR =of| oJsf |zto] FAgEo] HEE HASAL BIste] i B HolA Hr: =A4,
olu]z] gRlofz &R 2|4, B[R} B 2910 Folet I FaL o MK, S 27
[R17} AlE Hol= 7] {3t A EAE BRIt 53], BHE Hojwr} ojn|z] gl H
Z IS AL AT AR WA RS oA B 24 HE dERtolH Bl
=9 o[m|AE Yetis 7IEe] 2 4 A Er. J8Ee, AUESe] B A ofsfert
AR S QA7 o] S8t aRlo] Hrtal TR o] =9 A Hl P ElEs
AEER 4~5H9 ZAAo] ARFET. webA, Auxte] B AL ofsj7t o Aol T2
SHEZ AR ) AR el HEA] 2 AEEo] AHRRE wefet Zlos EASIH.

III.

ra

T

1. A4

£ A= P BR=0] FAdER], o4dEkR], D&S(Denim and Supply)2Hel, Z2ju]¢ okl
(Premium Outlet) ZFRIZHA] FU o], AlYof, tiy#|74x]9] riigto e d7sio] Helwy] of
At & 24379 2AE EAsto] ARSI el A F oH, A, 2R Eel &
e 71 g2 642 71EF 3EEC] Y25t 240 F1sA. B3, A2 Ale] &
MA] Sl A7E HA] g2 =0l wet B2 7F tidRke] et Aol sl Z1A Eoi
ot ol mE A7l Exe (E DI Eoh

(B 1) HEEFE A7 HEER

7 Hie HAIE
. % 383

4 o 150 61.7
A 243 100.0

4) QIA. 2001, BHE oful A7k Awlare] ARETE kAol AL el B AT Al
£ R8sk Agusd




tztelu] B wujatdo] A ojsi=rt VMD H o SjAte] nXe FEF

= gl HME
ASE] 119 50.2
a2 LEEE 118 408
A 237 100.0
eps! 81 34.2
Az AlYo] 83 35.0
ZF4of 73 30.8
SHA 237 100.0
34 90 37.0
o4 46 18.9
25l D&S 21 8.6
Outlet 86 35.4
SHA| 243 100.0
171E~19 gt 82 34.6
S 149 oli~4 gt 80 33.8
49 o)A} 75 31.6
SHA| 237 100.0
2. 34 =7
1) 714 OJoii=
TojArAS] AA] ol s &5 Yote] 2011WHE 20154 Alolof XY= UE P H=

o] AlE AlS E835ieirt 2lE EiE A 3 AA9] A# == (Cronbach’e)= 19362

2 A et

2) VMD

VMDo]| &3t EA, o4, D&S, OUTLET 21 tiAte & VMD 484 5 wigd4yt,
A A0l teks), VMD B3] tigh 37H4] Y902 16832 ZAEAZE H: sf3r.
o] Hro] AA| A=k A} A= 8859 ZAIE UERAT.
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3) AHIXE FOH QAZEH

2R} JAFAA S A5 Yoto] P HEle WA, ofAl, D&S, OUTLET <lo] w4 U
o= AR Y9 A4 oldfi:, migetd, WaiArEY HEgE gEo] 3714 Fola F
15802 HLsiglr}y. 48R} AER Y] Hie= AR AZ% Al5(Cronbach’a) .8952

N oo

Y o

B A7} 2Rk p 2] BAjoa A4S BxE Feka, Aol HAe B4
9 4844 A] 5o Sof Bt AHe ¥ %, AUSo] A7) 71 (self-reported method)
oz HEg] SHES ST

2) X=X
AR, AFFRe] PRt EAdol| gt RIT=EAT Cronbach' e ARAIEE) 412 8I51

@ oY
A
>,
)
EEI
fiu)
i O
SO
£:3
)
)
§=
i
[
i
o,
%
H-(
N

] EAHES(One-Way ANOVA)= of
MD % 7 SRbgel HlA ere BASH] 9i) AREAe At

<

B A4 o])E Ho] HAo] gbH WoAUS] TAES SRS LAY AT GE 2%
2t

(H 2) 7 Olsl=9| 2x - 32 =M

N 2|zt Z|Chzt s HEMA}
A e 242 2 5 3.91 789
A F8% 243 1 5 4.23 792
FEFEEY) 242




tztelu] B wujatdo] A ojsi=rt VMD H o SjAte] nXe FEF

A4 S| BL 423017 HAGES 1, FTIGES 52 Ueht, woiase A4 et
7h TS Beh A e

1. BAE A4 ofsx Fo] B4

(B 3) 82 24 Olsii= xfo| 24

e a4 N o HEHEAt t p
= 89 50.1928 11.32282
ZAAolsl = -.629 .530
o 119 51.1681 10.49077

TRl A osfite 2jo] ZAofA] Aol whE A oSl 9759 e AelE HAH:

(B 4) si=d 244 Ofshie Xt0| &4

T N I HEHX} t p
=0 .
ZxlolaE A& 104 50.1731 10.72918 .630 529
thetEd 94 51.1277 10.55578

TE=7} tlE0] Zpo] EAol|A]

(B 5) 252 2 Ofshz xt0| &4

S22 0.9559] A4 Aol 2 Hjolg Holx| ek,

= =2 N Y HEHR}
A 67 56.388 10.183

AxlololE A4 e 65 49.908 9.581
F4o] 66 45.924 10.293

A 198 50.773 10.880

s Aok Ale] 4 Aol 6.480, LISt AUl 4= Zjol 10.464, AlUlele} Fujo] 4

2 o] 3.984% ey,

= NI df o HE F p
. Y-zt 3712.795 2 1856.397 | 18.464 .000
Al
o - 19605.978 195 100.543
A 23318.773 197
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A AF-wUA, Aol Zujof-o] 4 Hol= fojulet oz ekt
(B 7) =3 24 OfHT ASEA
- . QO:2=0,050] Chet It
1 2
F4of 66 45.9242
Ao 65 49.9077
v & 67 56.3881
s .077 1.000

FUole}t uiuA 4= 2ol 10.464% FoufstAl e,

Aefel wiUA 44 Hol

648002 ROJISIIL, Fuloje} Ao} 4 ol folujstx] el ket

(B 8) Z2F2eld 7 olgls Yot BEMHAL 24
& 252l N t s HEHX
?HA 72 49.458 11.352
o4 36 53.194 10.005
2ol D&S 16 51.313 13.666
Outlet 78 50.744 10.033
A 202 50.767 10.823

FAT} odAo] A4 Zpo] 3.376, BT D&S A4 Zo] 1.854, BT} outlet AER}0]
1.285, 943}t D&S A4 2pol= 1.842, AAF} outlet A4 2}o] 2.451, D&SS} outleto] A
o] 5692 YERTE

(B 9) 2=

2 Y Oloi: A=A

T2 72 N B BEMEA
1749 oli~149 gl 68 46.103 10.437

2141 149 ol4~49 njgk 73 50.959 10.320
o= 49 olid~ 58 55.483 9.654
A 199 50.618 10.789




tztelu] B wujatdo] A ojsi=rt VMD H o SjAte] nXe FEF

17H old~1d w19 o id~4d wvt H4= Zpol= 4.856, 1711 ol ~1d vlvkat 4
ol 4= Aol= 9.380, 19 od~4d mlvt} 4 A Apoli= 4.524= UrEPHTH

T
9 ol

R

(B 10) Z2FZ8E 7Y Ol ZL=EA

= N =3t df B ME F P
Aek-7t 2767.336 2 1383.668 13.37 000
A
oTolE Ak 20279.639 | 196 103.468
il 23046.975 198

cEge A4 olslEl Sojulsh Uit

(B 11) ZRZHE Y Ol ASEX

S0|ALEt=0.050] ChEt 2RI
= Z N
1 2 3
1712 ojAb~14 wjgt 68 46.1029
A 19 olA~49 w9t 73 50.9589
o3l 49 o]~ 58 55.4828
gojgs 1.000 1.000 1.000

170 od~1d wek 19 od~4d mgt <= jol= 4.856, 17114 °VJ~1L4 oek 44

ol A% HJol= 9380, 14 oh~41 wlgk} 441 o} Fo Aol 45242 BE Rejuls
ebget

2. VMD(Visual Merchanding) o] £4

thee uo] mE VMD o] BAATo|c

(B 12) 844 VMD xi0| 2M

T2 | 4 N g HZET3 t p
= 90 55.456 7.981

VMD 3.264 .001
o 144 51.597 9.269
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AT o9 Hjo] M4 3.8509] A4 AolS veit

(H 13) sf=Hd VMD 0| 24

= N B BEHAt t p
VMD ITEY 118 51.6525 9.13281 -2.552 .011
tiekEdd 110 54.6636 8.65366

TEEYT fekEle] F4 Aol 3.0119) W4 Kol hekick

e 23 N az HEAA
SRS 77 53.961 9.217
Ao 79 52.519 8.898
VMD
o] 72 52.4306 8.745
E 228 52.978 8.948

TiUiAe} AlUo] 4= Roli 1442, TiUASE o] 4= Roli 1,530, AlUjolel o]
A4 Aol 0882 Lekitch

(& 15) Xgg

VMD 24H24

& Hl=et df T M= F p

-2k 112.633 2 56.316 702 497
VMD -y 18062.257 225 80.277
A 18174.890 227
A5E VMD F 2ol |§ou] S| @A YEisit
(B 16) 2F2RIE VMD it EEHA} 24

= 2l N E s HEHA

33 87 52.241 8.082

o143 43 51.302 8.991

VMD D&S 19 56.526 10.002

Outlet 85 54.071 9.422

A 234 53.081 8.977




tztelu] B wujatdo] A ojsi=rt VMD H o SjAte] nXe FEF

A} o4ge] Holiz 939, WA D&S Aol 4,285, W4Tk Outletd] Aol 1.830, of
A3} D&SO) Aol 5,224, 43 Outlet®] Aok 2.769, D&S Outlete] ol 2.4552
bt B9 Ao] EAATE (G 17)% 2tk

(HE 17) 2224218 VMD 24=EM

= WER df Yo M F p
-2k 506.143 3 168.714 2.124 98
VMD A 1827.314 230 79.440
oA 18777.457 233

= P N o HEMRt
1709 ol~1d gt 79 53.987 9.437
14 oJAf~4 wlqt 78 52.821 8.889

VMD
43 oA~ 72 52.139 8.757
SHA 229 53.009 9.034

174 o~ 19 mlekt 1| oA~4d mlgke] A4 Xjoli= 1.166, 1744 ol4~14 vzt
41 ol9] 4 Hjoli= 1.848, 14 ol4~4¥l m]gk U< Xjoli= 1.848, 14 ol4~4dl mlgka
4 olAe] A4 Aol 6827 VEhirh

(B 19) 254848 VMD 224

= W= df B M& F o
-7t 132.897 2 66.448 813 445
VMD - 18475.086 226 81.748
oA 18607.983 228

RAR] VD A4 OvIshA o Uertck
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3. 7o oFaR Ho] B4

(B 20) g2 704 ArZ2E x0] 24

2 S N 3 TEMA} t p
~Lu =y 92 85.707 9.677
oA 382 703
=278 o 146 85.226 9.299
FAT} 0 Ago] H4 xjol= 4819 M4 Ajo|= UERgt
(B 21) si3H A0 QAHZH XI0| 24
g N R BEWA| t p
2H]R} I15E4 116 85.8707 9.32181 .529
SRS B 116 85.2155 9.54241
TET &9 HE Aol= 655 YERGTH
(B 22) 2ig4¥ 70 QAREE "Wt ST 24
e EE] N I3 BRI
=] 79 87.760 8.123
2o S AYo] 81 85.136 9.464
Zo] 73 83.069 10.346
3 233 85.378 9.483

Ty #eF Ao Afole] Ha= Apol= 2.624, HIYA} Al o] Ale]2] 4= Apol= 4.691, Al

Yoleh Fujo] Ale] 4 2.0672 Uekite

(H 23) Z28€ 70 QAEYE ZHEA
T N[l df T MNF F D
A7t 842.170 2 421.085 4.838 .009
AH|Z}
oJAAR -y 20018.594 230 87.037
A 20860.764 232




tAloly e wjAle] 4] ofsiErt VMD @ Fuf Qjalell wxl: g%
T QJAREAELS Fouehe YUERATE
(B 24) 2gE 701 QMEH AR
RO4=#=0.050{ CHsH 2RIt
g N
1 2
FYo] 73 83.069
AlYo] 81 85.136 85.136
oy A 79 87.760
s 388 218
FHoje} miyA] Afo] = Zjol= 4.6912 Foju|ohA| Ueltal, Aluoijet ujuyA Alo]Q]
A Apol= 2.264% Fu|SHA] QA YEpsit). 18]al Foje} AlUof Alo]= 2.067= <]
n|skA] kot
(B 25) 252018 70 QAREY Bl 2A4ENM
= e N 7 HEMRL
94 89 84.056 9.584
S 44 84.818 8.494
AH|R}
oA D&S 20 92.800 7.858
Outlet 85 85.400 9.415
A 238 85.412 9.430

Lwdjq. oqxgg] 14/\ 5(]-0]_
1.344, o/33} D&SS] Aol=

Outlet®] Aol 7.400°02 EFRHLE.

B 26) TR TUH SNZY HAE

[LEyRLY L |

762, 9AT} D&SS] Rfol=

8.744, F/d3}+ Outlet?] Zol=
7.9822 YR, o443 Outletd] A4 X}ol= .582. D&S}

B Rzt of | mF RE o
A7+ 1270.783 3 423.594 5.005 .002
oy | MEa | 10804865 | 234 84.636
A 21075.647 237
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crelelo] meE o ool Mo SolulshA UeRdth olefat M4 A B4
Aske ok (G 273} 2k

rk

H 27) 228 0 SAEE AR

== N QojAz=0,050] T3t 2A/et
1 2
ik 89 84.056
o i 84.818
Outlet 85 85.400
— = 92.800

@1 D&SO] Ao Aol= 8.7442 FRISHAl YEL, o/d7 D&DO] 4= Aol=
7.982% Folulsttt. Outlet®} D&SY Aol 7.40002 FA] olulstct. T3yt EAdx} o4
9] Aol 762, EA7 Outlet] Zfol= 1.344, o443} Outlet?] zlol]= .582F -2Ju|o}A]
A UERT

(B 28) Z2FZHE 70 QAEY oot BEHA 24

= A N o HEMEA
1709 oli~19d gt 79 84.658 9.851
14 oJAf~4 wlqt 80 86.488 10.249
Tl SJAES
48 oA~ 73 84.932 8.216
SHA| 232 85.375 9.508

1749 olg~13 wlgktt 19 olg~44 vleke] 4 Holi 1.830, 1A% o1~ wluta
44 o1g9] H4 Aol 274, 1A o~41A HIgkk 41 olAge] B4 Holi= 156692 ekt

ok (& 29+

Bl Aolg wAk

(B 29) 22Z8E 7 AMEY 2HES

AR Ao,

& N [r=el) df B ME F p
-2k 153.958 2 76.970 .850 429
942—2@ - 20728.417 229 90.517
A 20882.375 231




tRjoly HalE TolALle] 74 ols|Est VMD § ol olxjof wlAlt ek

anAee] we o) AEge] Fet folmlsi oA ekt

4. Bro|T AEFY t]jAlol vt Qo] vt AAlo|s|x7F VMD U Fuj
oA MRS Gy

(O 1] 74 Olsi=7t VMD ¥ F0f QA 2N Ay

70.18

1

VMD

117.38

Aol = ' > CMER

gfo]AErdo] ThE TiRtel BiE 2do] Belie 241 o|si=rt VMD B 7l 2JARE7
of et £423= 7] sigshe VMDE HWAHsR 1l 0} ﬁﬁol’ﬁﬂE—J AP an
T oH, BrAME 2628 SAXCE oot YET o= ST 6%= 28
Stal ok 9 9] I Fl] RS WHeR SIS 73‘—°r Q*@‘Eﬂ%ﬂz 24 ofsie
e} VMDe[t. VMD+= AFaddt glon, Je=Aa= 512 SAXLR FoulstAl et
JZARE A olsfime 7 A2 gl 2das) (149 VMDE % et 132
toto] Al avhe 270] o 245 st (& 3003 £
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Az NYEL | SR | MAMEL | MANEY
AXlold = — VMD 26 26 6%
ARl — ool 14 13 27 .
VMD — FufolAras 51 51 ’
V.28 &

1. 89 3 =9

£ A7 ol AEd fRloly Bt Hdo] 4] ofsiiert aula} S AEd, v
U VMD gl miA= G 245 oF fs) A=) 2§44, %4, D&S(Denim
Supply) Premium Outlet T4 3008 /322 2ol ZAEH] Hrloly HE s
o] 2AY ofei7} AuR}F St QAFAZ T VMDe WA= S S795kch. & 28079 8
AEA7F E2F61AL, o] SollA 7719, B S5 3782 ATt &, Ao 243
O] S 2IE EAsto] ARkt A7 AR 5482 defs] Sl RI=EAE AAl
SHAAL, AlEE 248 AASIGTh E AE, oH, A, 5], 2FgE ] o A of9
%=, VMD &H[R} GAE 9] AolE A5 flste] A, o, of mE v ASe A
A, SRRl 2F8E e A9HiA] EAREA(One-Way ANOVAYE AAIS}
o] A olefl=rt 4ulR}F QAR VMDOY BlXs ke gotir] flsto] 39
AASHAT. F8 A7FATE et 2t 3A, AEY /3 ells dAde] o v
F7F A Utk E4, oY) £ ole dish E9ol 1S Eok VMD H57t
AR, AFe] 73 2dolle miyALt Alyo], FUo] Ztolle F(-)2 FHEA7E dH =l
S A o} 4xm|R} QAR o= o7t Arkal yEhgth UA|, 2R
Zholl= Wiy A, Alye], FUof z+ ¥Ql ztoll 4] ofsiert FojulstAl LrEpkTt. 919k 2o
AmE v, 2 ho] A ofsfi=e AHRF A SAEET, VMDell HIAlE g3l w41 @Al Uk
ou A, 2548 59 EXole Aol Eidh
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txtol B whujArle] A4 olsiwst VMD @ Tl olAje] mlX]
L p HACO)
S0 A

2. AA
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1 Loft concept

2 Blooklyn

3 Triumph

4 Haberdashery

5 Brown Stone

6 Hoilday

7 Main Beach

8 Sea Coast

9 Olympic

10 Regatta

11 Black Watch

12 Nautical

13 Yosemite

14 Bohemain Indigo

15 Yacht
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1 Loft (Downtown Girl)

2 Loft (School Look)

3 Holiday

4 Parisien

5 Nautical

6 Holiday Hits

7 Chic Americana

8 Romantic Rebel

9 Holiday Hits

10 Sea Port

11 Modern Preppy

12 Summer Cottage

13 City Loft

14 Fall Heritage

15 Adriondack
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1 SU1-Island Surplus

2 SU2-Military Summer

3 SU3-Summer Vintage

4 FA1-Hertland

5 FA2-Autumn Indigos

6 FA3-British Naval

7 SP1-Native Brights

8 SP2-Recording Studio

9 SP3-Desert Surplus

10 SU1-Akumal Beach

11 SU2-Cape Cod Bohemia

12 SU3-Indigo Nomad

13 HO2-Scottish Holiday

14 HO1-Yukon Territory

15 FA3-Narraguags Bay




tztelu] B wujatdo] A ojsi=rt VMD H o SjAte] nXe FEF

0 Z444(concept) OlsH=

> 022 "Outlet "ol &2 24 =kl A Ak, ¥ E3dUch

_ O PRLCH STt HE0|Ct =Lt =Lt
k=l 748 (concept) 23t
O] @ ©) ® ®

1 Men’s Icon

2 Men's Classic

3 Men's Active

4 Men's Season Concept

5 Women’'s Icon

6 Women's Classic

7 Women’'s Active

8 Women's Season Concept

9 Denim and Supply
10 Polo Golf

11 Polo children
12 Men's Black Label

13 Women's black Label

14 Polo RLX

15 Polo Collation
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The Effects of Concept Understanding by salespeople of

Designer Brand on VMD and Consumer Decision Making

Lim, Jeom-Hee*

I ABSTRACT

Nowadays, consumers aspire to express their social status in line with their
economic prowess and level of education. Thus, with the development of
consumption models and the changing times, the concept of lifestyle was
established.

The objective of this paper is to determine whether proper lifestyle suggestions
and brand concepts are being communicated properly to the seller and how
understanding lifestyle concept affects VMD(Visual Merchandising) arrangement
and purchase decision making. The targets of this study were sellers working in the
Korea branches of the American P brand, which is well known for its lifestyle
concepts. Three hundred copies of survey focusing on season concepts of the
above four clothing lines from 2011~2016 were distributed and 263 copies of the
survey for analysis.

In this study, Cronbach’s alpha reliability scale and frequency analysis were used
to determine the common characteristics of the sellers. In other to analyze the
differences among sellers in concept understanding, VMD and purchase decision
making, t-Test was performed according to gender and level of education.
One-Way ANOVA analysis was performed according to job classification, clothing
line and experience and path analysis was used to analyze the effects that concept
understanding has on VMD and purchase decision making.

The results of this study are as follows: First, as far as education is concerned,
college school graduates scored higher than high school graduates when it comes
to VMD. Second, among job classification, a correlation was found between
concept understanding of managers and staff and purchase decision making. Third,

analysis shows that the level of concept understanding directly affects VMD and

5) Shop Manager, Polo Ralph Lauren, katejeomhee@gmail.com
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purchase decision making and that purchase decision making is indirectly affected
by VMD.
This paper examines the contribution of brand BI to internal marketing as a

more specific study of brand BI.

Key Words : Brand Season Concept, Lifestyle, VMD(Visual Merchandising)
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