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Reversing the Materialistic Tide: The Effect of
Message Framing on Charitable Giving

Jung Kyun Kim*

— DI ABSTRACT

Industry reports indicate that charitable giving in the U.S. is in stagnation. This
paper aims to better understand factors that influence charitable giving. Specifically,
based on circumplex model of value (Schwartz 1992), the present research posits
that materialism influences the likelihood of engaging in charitable giving and that
the framing of fundraising appeals-self-benefit versus other-benefit-can moderate
this relationship. Our experiment offers evidence that the effect of materialism on
charitable giving depends on the way fundraising appeals are framed. Consistent
with previous research on materialism, charitable giving was lower among
materialistic participants relative to their non-materialistic counterparts. However,
this was only the case when the appeals highlighted the benefits of donation to the
recipients (‘other-benefit”). When appeals were focused on the benefits to the donor
(“self-benefit”), materialistic participants were willing to donate a greater amount
than their non-materialistic counterparts. Future studies are proposed to delve

deeper into the relationship between materialism and charitable giving.

Key Words : Donation, Charitable Giving, Nonprofit Marketing

* Assistant Professor of Marketing, Singapore Management University, jkkim@smu.edu.sg
(=2 g 2018. 05. 03 (=2 8¢ 2018. 05. 23 XY =P8 2018. 05. 24

-1 -



I. Introduction

Every year, over 55,000 applications are filed for “non-profit” status with the
Internal Review Services (IRS), and, in 2011 alone, 49,677 out of 55,319 applications
were approved (Blackwood and Roeger 2011). According to Independent Sector,
there are over 1.1 million non-profit organizations in the United States alone(2011).
However, this figure does not include many of the 327,000 religious organizations
which are not required to register with the IRS (although many do). Furthermore,
given that those non-profits with annual revenue of less than $5,000 are also not
required to register with IRS, the actual number of non-profit organizations in the
U.S. is estimated to be over 1.6 million (Independent Sector 2011). The sheer
number of non-profit organizations in the U.S. is not the only thing that highlights
the significance of this sector of the economy. For instance, an annual report by
Giving USA revealed that the total amount of charitable giving stands at $316.23
billion in 2012 alone, which represents a 3.5% increase from the previous year and
2.0% of the gross domestic product (GDP) in 2012 (Giving USA, 2013).

However, more research is required to help charitable organizations do their job,
because the situation is not all that rosy. For instance, even though charitable
giving represents 2.0% of the entire GDP in 2012, total giving as a percentage of
GDP has demonstrated a slight downward trend for more than a decade.
Specifically, the figure was constant at 2.2% between the years of 2002 and 2007,
after which it went down to 2.1% in 2008 and has remained at 2.0% since 2009.
In fact, Giving USA 2013 Report concludes that “while total charitable giving is
growing, if it continues to grow at current rates, giving will not reach the high of
$344.48 billion in 2007 for at least six years.” Moreover, while the total amount of
giving may appear impressive, a quick glimpse at the amounts of money spent in
other sectors of the economy helps to put things in perspective. For instance,
National Retail Federation’s (2013) data revealed that consumers spent $312.4
billion on retail shopping in the month of December of 2012 alone, an amount on
par with the total amount of charitable giving for the entire year of 2012.

It is not the contention of this paper that spending money on retail shopping

should be frowned upon or that the amount of charitable giving should be
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increased to be on par with that spent on retail shopping. The point is that while
it seems that people are readily open to spending money on consumer products,
they are not as willing to give money to enhance the well-being of others. The
main objective of the current paper is to examine potential reasons behind
stagnation in charitable giving and propose some potential ways to help reverse
such trend.

One of the most likely culprits of the stagnant growth in charitable giving is the
rise of materialism and the accompanying decline in concern for others and civic
orientation (Twenge, Campbell and Freeman 2012). Conceptually, materialism and
civic orientation are motivationally opposed to one another, as supported by the
circumplex model of values by Schwartz (1992). In this model, the authors proposed
and showed empirical evidence for a circular structure of ten general human value
types that fall along two major dimensions. The first dimension is related to the
extent to which values are self-versus other-oriented with the former called “self-
enhancement” (power, hedonism, achievement) and the latter “self-transcendence”
(benevolence, universalism) values. The second dimension is related to the extent
to which values are highlight change versus preservation with the former called
“openness to change” (self-direction, stimulation) and the latter “conservation”
(conformity, tradition, security). While both are important dimensions, the focus of
this research will be on the first dimension because materialism has consistently
been understood to be a self-enhancing orientation, which entails wanting to have
more power, resources, and material goods than others, while charitable giving is
a manifestation of self-transcendent orientation acting to for the welfare of and
concern for others (Richins and Dawson 1992: Burroughs and Rindfleisch 2002).

Can we substantiate the argument that materialism is in fact on the rise and civic
orientation on decline? Using nationally representative survey of more than 9
million high school seniors and entering college students spanning from 1966 to
2009, Twenge and her colleges(2012) found this to be the case. For instance, when
asked to rank order the relative importance of 20 life goals, the goal of “being very
well off financially” came out on top of the list with 74.4% indicating it is essential
or very important in 2009. This was especially remarkable given that only 44.6% of

first-year college students said it was the case in 1966, which represented a




significant increase over the years (r=.88, p=.001, d=.63). On the other hand, the
trend was just the opposite for other civic orientation items such as “becoming
involved in programs to clean up the environment” (32.8% — 20.9%, r=-.50, p=.01,
d=-.27), “participating in a community action program” (30.8% — 25.2%, r=-.40, p
=.05, d=-.13) and ‘keeping up to date with political affairs” (49.5% — 34.6%, r=
-.81, p=.001, d=-.30). Moreover, in a meta-analysis of change in prosociality
among different birth cohorts, Konrath and her colleagues(2011) found a significant
negative trend in empathy and perspective taking. Notably, when the researchers
computed the effect sizes of the declines in these prosocial orientations, they found
that they were in the medium to large range (& =.65 and .44, respectively). In
addition, similar longitudinal studies over the generations found an increase in
narcissism, or ‘being emotionally invested in establishing one’s superiority”
(Bushman and Baumeister, 1998, 220) (Twenge and Foster 2010), a trait significantly
correlated with materialism (Kasser and Ryan 1996).

Can we substantiate the claim that the rise of materialism is related to the
stagnant growth of charitable giving? In one of the most cited and earliest studies
on materialism, Belk(1985) examined responses to a series of sentence completion
tasks regarding giving and receiving, spending and acquiring, and saving and
consuming. He found that more materialistic individuals held less positive attitudes
toward giving money to the poor and believed that even if you help others, your
help would not be appreciated. Similarly, Richins and Dawson(1992) found that, if
they were given an unexpected gift of $20,000, those high on materialism indicated
that they would be significantly less willing to donate to charitable organizations
than those low on materialism ($733 vs. $1,782, t=-3.79, p<{.001) or give or lend
to friends or relatives ($1,089 vs. $2,631, r=-3.08, p{.01), but likely to spend three
times as much money on things they want or need ($3,445 vs. $1,106, t=5.38, p
{.001)(p.313). Burroughs and Rindfleisch(2002) also found that materialism is
negatively correlated with benevolence (r=-.19, p<.001), universalism (r=-.12, p
{.03), community values (r=-.17, p<.01), family values (r=-.19, p<.001) and
religious values (r=-.22, p<.001).

As can be seen, there is much evidence to support the notion that materialism

might be a likely reason behind the stagnant growth of charitable giving. However,
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most studies are correlational in nature and thus cannot substantiate a causal role
of materialism. One of the reasons for the lack of experimental evidence in the
literature might be attributed to the difficulty in manipulating materialism.
However, a growing body of evidence suggests that it is possible for different values
to be activated by situational factors present in one’s surroundings. For instance,
Bauer, Wilkie, Kim and Bodenhausen(2012) showed that referring oneself as
“consumer” versus ‘citizen” or exposure to images of luxury products can trigger
self-enhancement values while “turning off” self-transcendence values. This accords
with research on circumplex model of value, showing that when one of the values
is activated, those on the opposite side of the circular structure tend to be inhibited
(Maio, Pakizeh, Cheung and Rees, 2009).

Then, if it indeed is the case that charitable giving is stagnant, and this stagnancy
is related to the rise in materialism, how can we reverse this trend? It seems that
there are two logical routes. The first is to find ways to make people less
materialistic and the second is to find a way to motivate materialistic individuals
to donate more. We build on the functional matching hypothesis (Lavine and
Snyder 1996) to argue that it is possible to encourage more charitable giving among
materialists by framing the donation appeals more relevant for them. To elaborate,
Lavine and Snyder (1996) found that persuasion is more effective when the
persuasive message is compatible with the dispositional orientation of the
audience. Specifically, in the context of voting, they found that low self-monitors
were more persuaded to request a “voter information guide” when the message they
read stated that voting is “a way for people to express their support for such values
as freedom, liberty, and living in a democracy” (i.e., voting has a “value-expressive”
function), while high self-monitors were more likely to be persuaded to do that
same when they were told that “the act of voting enhances a person’s status,
popularity, and attractiveness” (i.e., voting has a “social-adjustive” function; Lavine
and Snyder 1996, 585). The authors argue that each of the value-expressive and
social-adjustive framing of the message matched the primary motivational concerns
of low and high self-monitors, respectively, and this compatibility subsequently
resulted in greater persuasion.

Similarly, based on prior research, we argue that self-enhancement is the primary




motivational concern for materialists (Burroughs and Rindfleisch 2002: Bauer et al.
2012) and, as such, framing the donation appeal in a way that highlights
self-oriented benefits will increase their participation in charitable behavior. At the
same time, for non-materialists, going beyond the selfish desires is the primary
motivational concern (Richins and Dawson 1992), and, as such, framing the

donation appeal to highlight other-oriented benefits will increase charitable giving.

II. Experiment

Data from an experiment examining the interactive effect of materialism and
message framing on charitable giving are reported. Specifically, materialism is
manipulated using a situational prime as in previous research (Bauer et al. 2012).
Then, based on the functional matching hypothesis, we hypothesized that donation
is likely to increase when those whose materialistic identity is primed are reminded
of some of the self-oriented benefits of their donation behavior. On the other hand,
donation is expected to increase among those whose non-materialistc or civic
identity is primed, when the benefits of the donation is oriented toward others

rather than themselves.

1. Method
Participants and Design

One hundred and four participants (41 females, M.ge= 32.7 years) recruited from
Amazon’s Mechanical Turk for a monetary compensation were randomly assigned
to a 2 (materialism prime: consumer vs. citizen) X 2 (benefit type: self vs. other)

between-subjects design.

Procedure

All participants were told that the researcher was helping the American Cancer

Society (ACS) “with their new spring fundraising drive.” Following the procedure
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previously used, those in the materialism (non-materialism) prime condition were
told that this was an “American Consumer (Citizen) Survey’ (Bauer et al. 2012,
Experiment 4). Then, the message framing was manipulated orthogonally. In
particular, following the procedure used in prior research (White and Peloza 2009,
Study 4), those in the self-benefit framing condition read: “it will give you a sense
of satisfaction and fulfillment. Just imagine how your donation will enhance your
life and make you feel.” On the other hand, those in the other-benefit framing
condition read: “it will help other people and make a difference in the community.
Just imagine how your donation will enhance the lives of those affected by cancer”
(White and Peloza 2009, 117). Then, they indicated how much they were willing to
donate using a slider anchored by $0 and $100.

2. Results and Discussion

Exclusion criteria. We excluded participants who took less than a minute to
complete the study. Eight participants were excluded based on these criteria. We
were left with 96 participants (38 females, M= 33.4).

To test the hypothesis that materialism (non-materialism) prime would increase
donation when self-benefit (other-benefit) is emphasized, participants’ willingness
to donate (WTD) amount in dollars was used as our focal dependent variable.
Consistent with the hypothesis, the results of a 2 (consumer vs. citizen) x 2 (self-
vs. other-benefit) between-subjects ANOVA only revealed a significant two-way
interaction (#(1, 92) =7.33 p=.008) with none of the main effects being significant
(ps» .56). Planned contrasts using one-tailed tests provided support for the
hypothesis. Participants in the consumer prime condition were willing to donate
(marginally) more when the donation appeal emphasized how it will benefit
themselves than how it will benefit others affected by cancer (M=$18.57 vs. M=
$11.96; £(92) =1.53, p=.065). In contrast, participants in the citizen prime condition
were willing to donate more when the donation appeal emphasized how it will
benefit the cancer patients rather than themselves (/= $19.42 vs. M=$9.18; +(92) =
-2.28, p=.025). (See Figure 1).
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The results of the experiment show support for the hypothesis that the type of
framing in a charitable appeal moderated the donation behavior of individuals
whose materialistic (vs. non-materialistic) identity was primed. In particular,
individuals whose materialistic identity was made more accessible by the consumer
prime were willing to donate a greater amount when the donation appeal
emphasized how it will benefit the self. On the other hand, those whose
non-materialistic, civic identity was made more accessible by the citizen prime
were willing to donate a greater amount when the donation appeal highlighted how

it can benefit others, namely the cancer patients.

IlI. General Discussion

Research has noted that there is a rise in materialistic tendencies in our society,
as well as the simultaneous decline in civic orientation (Twenge et al. 2012). Given

that such trends coincide with the general downward trend in charitable giving, this
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paper started off on the conjecture that the rise (decline) in materialism (civic
orientation) was at least partially to blame for the downward trend in donation.
Working off of this assumption, this paper examined a possible way in which we
can motivate even the materialistic members of our society to engage in charitable
giving, a behavior commonly considered to be in tension with materialism (Richins
and Dawson 1992: Burroughs and Rindfleisch 2002).

Building on the functional matching hypothesis (Lavine and Snyder 1996), we
postulated that materialists would be persuaded to donate a greater amount to a
charitable organization when the donation message was framed to emphasize the
benefits of donation to the self, because materialism has been conceptualized and
shown to be a self-enhancing value (Burroughs and Rindfleisch 2002: Bauer et al.
2012). Consistent with this hypothesis, we found that individuals whose materialistic,
consumer identity has been activated indicated a greater donation amount when
the donation appeal highlighted how it can benefit the donor. On the other hand,
those whose civic, citizen identity was activated were willing to donate a greater
amount when the donation appeal highlighted how their donation can help others.

From a theoretical perspective, this work adds to the literature on matching
effects. For instance, whereas prior work has shown that different types of
self-monitoring are compatible with different styles of persuasive attempts (low
self-monitoring with value-expressive and high self-monitoring with social-adjustive)
(Lavine and Snyder 1994), the current work represents the first known finding
demonstrating that materialists are more persuaded by messages that emphasize
self-enhancing concerns, while non-materialists are more persuaded by those that
emphasize self-transcending concerns. To be more precise, even though prior work
has shown that materialism as a personal value is located in the self-enhancement
domain (Burroughs and Rindfleisch 2002: Bauer et al. 2012), no work to date has
manipulated the framing of a message to reflect different type of motivational
concerns in persuasion context.

From a practical perspective, this work represents an attempt to solve the
problem of stagnation in charitable giving in the face of a rise in materialism and
a decline in civic orientation (Twenge et al. 2012). Results of the experiment

reported here suggest that even materialists can be motivated to donate more, if
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the benefit of donation is framed in a manner that is compatible with their
underlying motives. That is, in order to encourage charitable giving among
materialists, the accompanying benefit of donation may have to deviate from the
conventional strategy of trying to arouse sympathy and highlighting how it will
make someone else’s life better. Instead, the current work demonstrates that
materialists are persuaded to engage in charitable giving when such behavior is in
the service of their core interest of enhancing the self and of making them feel

satisfied and good about they do.

Limitations and Future Research

While the current research has some important theoretical and practical
implications, it is not without limitations. First, given that only a single study is
reported, it is not immediately clear how robust the hypothesized effect is. That is,
it would be ideal to have demonstrated the effect with other operationalizations of
materialism. For instance, rather than manipulating materialism, the commonly
used Material Value Scale (Richins and Dawson 1992: Richins 2004) could also be
used to see if converging pattern of results is documented. In addition, with the
current results, it is difficult to substantiate whether the effect will translate into
actual behavior. That is, even though the effect is found with a willingness-to-
donate measure, further investigation is needed to confirm whether the pattern of
results will in fact hold with actual donation amount. Moreover, given the marginal
significance of the contrast in the consumer identity condition, future work should
examine whether or not a significant contrast will be present with a bigger sample
size to have more confidence in the results.

Another way in which this work can be extended is to look at other moderators
of materialism’'s negative effect on charitable giving. For instance, Arnett and his
colleagues(2003) found that donation increased as a function of the extent to which
people identified with the charitable organization. Specifically, in their research,
they found that alumni of a university were more likely to donate, if they were
active members of the university while they were students and hence identified with
the university to a greater extent. Based on this work, it might be reasonable to

postulate that even materialists might exhibit higher levels of willingness to donate,
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if they are able to more strongly identify with the charitable organization seeking
donation.

In conclusion, despite its areas of improvements, this work represents a good
initial step in deepening our understanding of how we can counter the rise of some
of the more self-enhancing trends we observe in our society. Future research can
build on this to identify ways to manage other self-enhancing motives so that even
though who place much importance on such motives can engage in behaviors to

improve the lives others.
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717159] ASoll= Tail ZEE Folk gt ¥ AA ok 517] wiie], [ 1110 Uehd ZA
=0] A ZAZ FAl(Bluetooth ) AMESHA il ofid S Bl I BEE F
o] oY ZHo|A o|5ott. ¥, FLRejdEC] A3t ol E 7715 F AlHiet
1A g2 flojatE 717159 % AHol 5] S8k SG LTE ¥+ Wi-Fi Y E£
Slo] EA AZES $HT F9 F7HHOR Tail AEHE ¥ AAof sl g, FA|
Uehd Azt Zo] o] st FRE FA| HE 7]7]] 1 Tail AHA] &27} of-$-
A A BAZ AMESto] FRE FA| W= Zo] o x] SHoA Z&Ho|tt. o]uf
3G, LTE Wi-Fi YIEEQFE Aok 4% 7H ZE2 d% XYste Tail A|AE &
ol 71&S 1T £ o, 7Rt AE7F 97l= AR 2 @S 1T o o]t 7]
&2 20| YEYAR slofa M2 dE4S AF FHolES SR ofjvA] GHE 2T
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Establishment of Smart System for Efficiency Improvement
of Disaster Relief Industry: Focused on Wearable Equipment

Technology that can be Used for a Long Time

Sung Woo Chung* - Young Geun Kim**

— I ABSTRACT

In the case of a major disaster, it does not happen frequently but there are many
casualties. One of the main causes of this injury is inefficient rescue activities. In
order to reduce the inefficiency of these rescue operations and to increase the
rescue rate, the introduction of the disaster safety management smart system has
become an important issue in the related industries. This study investigates the
existing research on the disaster safety management smart system which improves
the efficiency in disaster relief activities and seeks a technical scheme to improve
the efficiency in the disaster relief industry. In details, this study suggests three
types of technique as follows: 1. Energy efficient voice data transmission technique
for disaster relief with wearable devices, 2. Energy efficient map and geography
information sharing technique for disaster relief with wearable devices, and 3.
Energy efficient real-time relief information sharing technique for disaster relief

with wearable devices.

Key Words : Disaster Rescue Industry, Safety Management, Smart System, Wearable

Device, Power Management
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o,

SYAES] OF 03%7 2T FS S THE, 22 79 IFEFE 5 slio|d o v
A= vl 83 848 & 4 AHGentry, 2001). F3F 432 IFAES] AA|
olg allite] 1/3 oV AAIske 477t A4 e, ol= <HH|(lodging), 4IAF|(dining),
f-5H4](entertainment) 50l et S 2 ck= FHOITHTurner and Reisinger 2001).
ol2|gt WFAE] £WHFE AAAA LA, 1-8F=)0l ZA 7199 4= o], N A
S ofH} AT AFAA £FB/SLE Fltt HEhs skt B =82 7180l A
o, wEbA] TEgARY 2oFe] A WIS 4EE0 ¥ € 5 e ol AL
QlE(antecedents)Z HSWIL oF BTl 22]9] £3eHS 24T 4 Qe Ao digk o

== T8 At Wong® Wan, 2013). T3 #37150] &ff 719 (souvenir) it
i, F2 o' AFES Flishs Aol dith A= JPEH oM o5 Edi2 wdAEe] £
Mg gk o g IV = Qe WRkE T&otAl gstal It Murphy, Moscardo,

Benckendorff and Pearce 2011: Wilkins 2011).

H1
[ r

o o

A

SHAIRE, o5 WBASS o E A2 Wlichs AvjARECIAl BIEA] B ast IgAE
o] AEFE A5 5 e AR ARUAlelA Al tigt A= 05| B9t A7)
o o) WA AR L8RS @Y QEolA] g2 M= oA i YAME S S
of 5h= ofgfgo] glom, AlFE] thet XA5Eo|(FA] B[RS0 Hsl) A oE S s
Jo] AtKYuksel and Yuksel 2007). ©A&-8-0|2(cue utilization theory)ol] W= X]Al4=
o] e AH|AEL YA A (intrinsic cue)EtH= QA1 ©hAi(extrinsic cue) =419] A
H7Fe @ 7Fs/d°] £ (Rao and Monroe 1988). wehA] A4 ThA|(df], AlFHES, Bl

71 5)E TR &8I Bl o= WA AETE A5tk EeE &

12 7072 7|qe 4 tHleHew and Wesley 2007).

Q:

o,

4|0 o Ay

;:O

=, l§
popularity) g €83t garolt}. o= ASE H(social norm) F &0 F& skl = A
= gEFo] PEHE F6k= ) A&EF THd(descriptive norm)t #Eo] Qltk
(Cialdini 2003: Goldstein, Cialdini and Griskevicius 2008). &, ‘W& 19", “S|EAIE"
Y BRHERIV|E A E E-8sto] AHAER stolg RS AHARE0] ok 52 Wt
Sh= Zlo] Qbdsta AAAR] AHEA S T 4 e Aol= AO|tHKim and Min 2014).

F A7ATel mEE BRHERIV| 7t AlEe] it A A aEe WL AielEE &




BAC|EA By 719E Folelwo] BAE G 4R Bolwol Arhdel 2aav

ol= Ao UERITHKim and Min 2010). o2 9% BASS tptow o AEw] 445
B, AAoIe] AR RS BeT Fu BYASe] ABHslo] FHHa
qFe & Aoz 22T 4 ok

SHH, IS A7 S5l Al sk = sHAIRE, B2 A9 Bl {15 AEE
02 Fuish= 3ol AtHKim and Littrell 2001). olHf, &S W o] S%=(, 7H
& ZFE vs. ofiRle] Frd)of wh BRI =S 83t Fale] aaprt gebER| e REr,
5, AE $AIR) tiet o7 HIHERIZ| %9 Xi]ﬁ‘”j7}°ﬂ et avks 24 7/l L
o} 7|& A2y}, BHERIY| =9 St Wolhrt W2 9Tt 2 490 Hig] & A=
Yelgtth AussAdEY(Elaboration Likelihood Model)o] W2 TojTrF Fo AL
AEAP 9 5717F ¥7] wito] WAE tAE SAHCE 3t S =(central route)’t obd 2
A& A F49 FHAHZ(peripheral route)ol|A] AEF717} o]F0ld 71540l 7] W&ol
CHPetty, Cacioppo and Schumann 1983). SHA|F #oje} QA& thAEgof tist 7|&
ATLEL F2 A&4F o % (enduring involvement)?l A& %= (product involvement)
o] 2AaNE FASIITE olof] ¥Hafl & AtollA ARGSE A= ARl High ol e AR
ol (situational involvement)2] 3t @olet & 4= Qit}. wiebA AFHS7F opd AR
T = E FT o], 7|E A2t of-s] BEehA] ERlslE 2a7t ik wEA 2 A
T A Ue A S8 57 W2 B9 WaAE0] HHERV|EE BT E SESt
AlE B 3HHo= vhEsk=A] gRIstalA} gk

it

y o

EZF BR=QVIET) S WFAQ] AFERl viAe fdke WEETel o7 A
(animosity)°ll 215 £8E 7Fs/de] . Kim and Min(2016)2 AtHi#= 7 F710]49]
BHEN7|E7F 282 AlE Ffoleo] A FFE £ = e HATh AT ol
LPHARL AH|REe] 22l AIF Frfyefo]l 3t AFATo|uR, TP 9| Q el An|FE
of figh & A7+ At thE 7hsAdol rh wEbA WE=Tlel HiRt Aol wEAEe]
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. OI2X B3 X H77H

1. B |

B E=QI7|=(Brand Popularity)st ABAEZHE Aupid Q7] A Foi=]IL AH]|E=XA]
2 Ao 4= JtKKim and Chung 1997). &A% SA 24 BHEA7| (), HofsfF 19 =
£ SEARDE €83t Falo] =2H 48R Aol tiet A4E F45E0] =oH 9
=5 wold & ofygt st F7teke AR SRIEUTHAAY - ¥l 2012: oE]

& 2008: Kim and Min 2014: Kim and Min 2016). EHESV| &5 &85} 4317}
H=grlo] ujR|= FAE Gk= ARE ol E(social norm theory) 02 AHe 4= 9]
oh. drkdos ARA e HHE FH(injunctive norm)d} &% TFH(descriptive
norm)2 = FFEE. FHF - 7Qle] mEX] o2 AF- Bl vt 2 o Q= A
A 449 #(ought-norm)= Ju[sk= ¥, A&ad 2 R AlEE0] o 352
Skl QI=AE EEEe RN HHA0R PeHeE fiedke Hi(is-norm)E 2J|gtch

ln:

HERN7 = RS AB[RHE0| ojF HIHEE AEstal o]-&stal =A1E 9vlsh=
AoE Ay 9 g FEigt T = Uk EEE P O]E(Theory of Reasoned Action)@}
22 IAQ AFE2 HE o] AEA 821l HRE A, 4 H4; subjective
norm)°] AH|R} 50] U|X|= GRS dhol=t J=E5FAT) SFARE Goldstein, Cialdini and
Griskevicius(2008)= HH @ AR A& THHo] ABRte] st Ed] SHETE 9
Sff SEoA & Lok AT Z-2 AFE]F o= HIEHAIGE Ps(prosocial behavior)&
Feohs H A dS Holet) Jole ARA R BitAet 5= ol ARt 54
Hol &HRR] AlEE AS5sH] At Aed FRHCEA B =8 &8 = =
Qto] tigt A-Eo] Eits] Y= JrHelEid - AohY 2012: Kim and Min 2014: Kim
and Min 2016).

A8 B0 AL Yl 9 Wil DA
449 SR

o] &A7L “S1E E‘:} Xﬂ?wﬂ et ‘*él‘ﬂ*ﬁ] =2 7H*+8}1 TFHESE S7HA7IE H o 23
ZQl Aog UrE‘r‘*E} & 4o} Kim and Min(2016)2 o8] sjej=7KE®s, 4&, 5=,
AE)ofl 4] BAE=RI7|%=r Qe =T B E(Himalaya)oll tiet = 4H]219] H7io] v




BAC|EA By 719E Folelwo] BAE G 4R Bolwol Arhdel 2aav

A= gk BAsigt 1 A AEo] et XAl &1 Au|E A Adigol
o 2700 BAEQl|wrt S aulte] FHjolo] AL 34 ATt H & Aow
Uehdth 12 712 d7se] BAEQ|Es} BAER e nHE FHH AN @ HojRy

ol

QA ofF ATES Ut Aux} L0l £BBOIA AP A BRI/ ofd
FL W A BAITH ol 22 Wask Uk £ A7 BYAS] TS P2
g o oueleloR AL Fufskt ARl BACey|Ert ool vlXe fuE Lot
534 Gtk 53] Bl et A45ze] e avxEo] AF W7t Al HASAY|ES B
3 7Rsgo] Eohe WS 1ot t(Dean 1999), 9] BYAL] B9 AFo] Phet A45zo]
e 7Rs4o] A0 BACCV|ES B Fuo] FHH LS 7Irhel B 4 irk. webd
chedt 22 7H1E EESHEC.

7k BRER)|=E 83t SFals(TFA] o2 3gare] widl) sfe] g AlE el
o vl Z3}F 584 Aol

2. BACOl/| 9} Fojr

AHZ}F Tl % (consumer involvement)= FHIQAFEA Al AvRPY X Zbsh= Yd4E
(perceived risk)9] ol AHIZPL 7)== 9199 F3E(dE 4 99, 244 99, 444
A, AHEE 9 )2 S teFstct ouf A2 714 W d(personal relevance)
7} F QX (importance)°l] W2t E@2H 4= tiLaurent and Kapferer 1985). WA 7914
o] =11 oAHEA o] Sa%H AS ABRF Wit Erhal & 4= Stk M, do{=9] &
P2 1 A&7zl et A WehA] ¥ A& #olk(enduring involvement)2} A3
w2t 44 @EK]= A3 BT (situational involvement)® 58] & 4= 9t} 9] T=L
o] st AlES AARETF ARED &t ofye AERC] 71, I 52 I AE
821 397t ¥tHKim and Littrell 2001). Ol A&44 ko] 4AE 71 AE Ho=r}
AE B7F Al A A8 PR FRFE BT 7|E A= 2, 2 AqolM= A%
A Hoj=7t S8 & U uiSith. 22 AEolgt SR = BRlS 9%t AEE A

Aol Ae AP Aol et TgAE0] FHARE Al W= 9 o S T
L= 9o & otk AR, AE fAIRE Ut /o] =il 583t ARSI AS- A%
A #ol%7} ol Zlolotk. of2fet AR ok o] Wl AEB7} Al g0l HERly
T GAE duid d520% S8l Ao gt ZfolE WEAIE 71/l e, of= ThA

g-80]Z(cue utilization theory)2 2 & 7}soltt.
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G020 w2 AH|RR= WA @A (intrinsic cue)?t AA A (extrinsic cue)
£ &8oto] AFH7IE s Fok WY gA= AEQ] A3 28 AQ0 ol e E9F

Exo] et HRE oJushs uhe, oE S AR AT AHE BEL oy o
228t 0AR B89 4 9l AKX, M, BAE, BB} 2 FUUAS oujdit F
4R A7t A TR A ake 2ujxte] Polw 4ol wet ek 4 gtk

%, 13o]9] Anjxto] vlsf A@olQ] AHAF AFE 7L Al R A ThAfo] tigt o=
73] SItHRao and Monroe 1988). °|& & 9] Weto] &H8opd, A& 41
TALr}t 22 A9 WPAES] AFE Agof] BA=RIV| 0] Fav) Hit Fg4 53ks v)d
Aoz 7|Hfe] & 5= 9t} o]F TAR e T2 7M2E EESIth

_?lv‘
lo
B
H-(
_}1_‘
f
lo

7H82: AdeidAte] ik Bt @ %
o AF o)) mAls 344 &It & Aotk

3. Hyi=Ql7|=9} Az

E74 =710 gt Az animosity)> IFA E= @A AR, FA|Z, FAF Aoz
olsf] 7FAIA & wire] FAf(remnants of antipathy)® %22 4 ItiKlein, Ettenson and
Morris 1998). HiT2 A= SA4F9(ethnocentrism)2} BISdl Ho|A|9k AH|X} 850
FFE A= A&l A= e Zel7t 9lo] REEA] 2o Fasit. FA|do s,
A2 85712 AlFel gt AnjRpe] FHjojof RAAQl FakE v|A|= W, AWIE
ST A2 AlQSt B =7HE2] AlEol gt AHAke] Bt oj o] £l o
S t|x|A "tH(Netmeyer, Durvasula, and Lichtenstein 1991). Wb EX=71o] i)
ARE AtizhS 7H A9olls ARE SAFeE kA YEE & 1o, AHREo| thiEE
9] FUAIES ARA flo] & oS0t £ =71e] AlFe] thgt it ARG 7RsAdo]
At E AFH7 AAole T2 PIAA ok A g ANIE S45= AdE
o7 FUAIES sejAlEel s S840 E Hrltks BT ALE T 7Fs4do] /ler o]
we} sfijoflA A A2 B7Hdstotal A= AlEE HHistaA}; Sk A7t st yEr
g 4 QoA 2011: Klein, Ettenson and Morris 1998: Shimp and Sharma 1987).

gErchs P50 G v Ahge 1Sl FItERE SUE Aol TF
0] Qs AlFolet AAYAE THES SoiSA & 4 Ytk o 59, fHAEe
59 A} Fo] S4sks AL WA 2% thal G4 AL ek Aol that vlelos
Hejgto] ok TS AY Sk Uk ES AT JEEA, G Udt, ANH 25 oz




ERI7|=7E BB 71EFE Qo] HAls JF ARH Bolxot Adide] 2davt

F3} Wey, W 9B, FE9 QR 5o AnjaiEo] AiRe] AR tet 2o s
At vt ik, I of] ATANE BN Hhito] A% FhelEe] nlX R4 fvh

7 4BEIR) ofE B, ShinQO0 W 2AE] Ao the A, AN Aoz
o] 67) AREHFHTV, Br @7, 269, 2o, slet, Wgae] 3R A AES
e Pl 2HHe IS F 5 UL Bt T, slel YYASo] P2
Zell that AehhE 7 A9 AE Tofelrt ol A0 JIfd 4+ et ol EfE ot
23} 2o 7MI3S =&

1

7Ka3: A si9) WA A% Fulele] SgHel ofere nld Zolck,

S, BREQI7| %9 THAY AFoA= Auizto] 4HRe] 5o Y& F= A% S
= _TlE:]E]X] 535F o] Qlrt o2]¥oF Kim and Min(2016)2 A 713 =71o]| A 9]
BHER| =7 BREH == I HIXA] Eoke v, fijojkol= 84 & & &

%
98-S Yrick. ol MU/ R mre} 1gE RS /KL S 9SS HolE AT,
SUSOVISE BT JDE AWV ol AT Aol BARE W AT ol

—_

T UHY £3eFollA RIS ARt AE AR 7P e, O 23S EgAEe
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(Table 1) EZHEQI

7|7t FOHQIE=0| O|Xl= Edk: 2Tt Mhze| xEgut

Source df Mean Square F Sig.

Brand Popularity (BP) 1 9.721 9.635 .002
Situational Involvement (CI) 1 227 .225 .636
Animosity (A) 1 4311 4.273 .041

BP * CI 1 4.586 4.545 .035

BP * A 1 .620 .614 435

Cl*A 1 .061 .060 .807

BP *CI *A 1 .046 .046 .831

(Table 2) EEHEQI

7|, o=, MU0 OE F0He=2] X[O|

o= HHEQV = R HZaE Mean Std. Deviation N
A 3.9063 1.03229 16

A7 A g i 3.7500 1.24035 14

Total 3.8333 1.11675 30

A 5.0882 59910 17

Ao e A IS a 4.5536 .80967 14
Total 4.8468 74071 31

= 4.5152 1.01923 33

Total a 4.1518 1.10625 28

Total 4.3484 1.06681 61

A 4.3077 .59646 13

A7 A g i 3.9773 1.15896 11

Total 4.1563 .89325 24

= 4.6000 1.39450 15

J3o] e A IS a 4.0536 95161 14
Total 4.3362 1.21243 29

= 4.4643 1.09018 28

Total o 4.0200 1.02551 25

Total 4.2547 1.07360 53

A 4.0862 87443 29

e A g a 3.8500 1.18585 25

Total 3.9769 1.02707 54

A 4.8594 1.06054 32

Total M7= THA S al 4.3036 .90359 28
Total 4.6000 1.02117 60

A 4.4918 1.04380 61

Total a 4.0896 1.06077 53
Total 4.3048 1.06626 114
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Effect of Brand Popularity on Purchase Intention in the
Context of Tourist Shopping: Moderating Effects of

Situational Involvement and Animosity

Kim Ji-Hern* - Wang Lili**

— I ABSTRACT

A foreign tourist's shopping activity positively affects economic growth in a
tourist destination by raising local retailers’ income and increasing job opportunities.
Accordingly, researchers in tourism industry has focused on examining tourist
shopping behaviors. However, they have not been attracted to devising an effective
marketing communication strategy to induce tourist shoppers to buy a product.
This research conducts an experiment to show that brand popularity should be
employed as an advertising cue to affect purchase intention in the context of
tourist shopping. It reveals that brand popularity has a positive impact on
purchase intention and the popularity effect is moderated by situational
involvement. Specifically, when tourist shoppers have low involvement (vs. high
involvement) with a recipient for whom they buy a product as a gift, the effect of
brand popularity on purchase intention is strengthened. Meanwhile, tourist
shoppers’ animosity with a visiting country negatively affects purchase intention.
Unexpectedly, however, the interaction effect of brand popularity and animosity
on purchase intention is not significant. The theoretical and practical implications
are discussed based on the results of analysis.

Key Words : Brand Popularity, Involvement, Animosity, Tourist Shopping, Souvenir, Purchase
Intention

* First Author, Associate Professor, Business Administration, Sejong University
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of FFst] AALGA=E(time series data)E ©l-8t 240 =R tha FPshA Frt

AS7HA] F=e] B84 A= ODAf FFsion, Fexrt BARe=E [ou|gt

=)
oY, offl

T

)




(significant) EI7} QI=A10 ek Al B4 vle- 2 7F P4 git. dukygoz 2
FeFRE YRR 2 AAVEl nAs Bt EE Q& Aolghke A& 4
271 fER] Aow Helnt, FolEGE FgUR QHgstel B4 440 A 2HE2
A= Gl Z2 ofmE7 st o R T AE0] tiFEEeH, fEURe] SHEE tsEs
AGER FEste] B giifo R gt A+ AFS JHo|th D

2 =22 eyl slojA Fa3t 9ulE AU S3EE 387 Sd==S o= o
A5 S ARt} dRSelEES A0 wet ERote] AR folol o BAEE &
W7t AGEE o BA E2A Ye=A1E A543 olet 3 E7HISERE S AA
BAEH 270 T ez BAVIZel nAls 9FE AGEE EA61L, oka®] FFERY
HAg a3 non-linear effect)E A|GEZ AFTIct of7|oflA FAFd=zol gt A|9E fd &
AE= 12~157) 57120l gk 1897 kx| ek= oA @7 |5d(short panel)o] oFd
A715d(long panel)oltt. F7|mid2 dutx oz ez BAUES ARSIt o] 3¢ FAY
X-JAVIEC] BAE Eoke Feid 471 E FEGHE Y (random effects model :
REM)Z} 73 a7 F(fixed effects model : FEM)°| 2 AMEEU F EFO0E FHEE= I
ol | Aot gl Ao® yehdth of7]oA= sg@Atme] RA0A el AREIL A
= FEE EA SolA IR FZ ARESto] AR S RAsk Y5t 8 7Hd
= AP = jith

2 =572 o2 go] FAEo] QU A [I8olA = AlRFEAo] 233 A AL S
AAgHE elA = dAZE o83t A4 Axks BRItk 18al VA oA= xR
o] A9 AAG G vluEAst VA A2 9 J2E 3OS AAFI)

0. Xz A AZE4EY

20134 7| KOICA o5 3dx42 49 4971=F 5 1996~2013E2] 24717t & A
Aol AR 52 At UekeS AlQlstal SAAE 3l0] 7hset 38719 S8EY ¢
T2 IR BAARE $4ste, AGEE ER6to] A9EE fidi&dS ARttt
oy gt YERRE EA5F7] Y3l Rajan et al.(2008), Tezanos et al.(2013)3} Askarov
et al.(2015)2] ODAY] a3} thE B30l AlAIEe] Y2 A5 Barro-type2] FAA

=X

1) AMd4F Gounder(2001), Feeny(2005), Gomanee et al.(2005), Tezanos et al.(2013) 59 47}
Az ARGl vlAl= Bde] IEeE Al & 5 ok
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Y(©) = f(GRA®)], GRA(t-1), INF(t), EXP(t), FDI(v),
GCF(t), POP(1)) (1

=

TidEAe] QoA F5HE Y= 19019 A2 GDPE7RES ARSIt SHWszs WA
FAAZ(Grants) ¥4l GRAE OECDAREES o]-85t0] FAAR(Grants) Y N/GDPS A&
gt 27Hd5E Wl INFe GDP HEHIHE, 193 FAREEl GCRe 34237
/GDPE, 181l =AY jl EXPY] 3¢ 4 =7kaolA 2540 =8shal s de
Hhgsto] &L, &, FET APl #EA/GDPS ARSI S AT Ml FDI=
A HEAFUNY/GDPE, 1oL Q4] POPEE: T1S7HES ARSIt F9x &
AAS A9t th2 FAAEE BF ALY ARE o83lth)

9 A (D= =2 BAgel mAl= Z3E 5 3
o} 919 A5 2ol s 20009 oF- 77 @ol A AFAQ HiSS s
A, ARz o8, 1EA ARSI FI2 ABchs ¢ ted A2 wdE

Aol SRS 1T 5= At

Y(t) = f(GRA®)], GRA(t-1), GRA(t-1)°, GRA(t-1)*Policy(t-1),
INF(t), EXP(t), FDI(t), GCF(t), POP(t) )

o714 AFEAe] ARgEE Mes2 sl 42X, policye AMHs=A S7MISE
Rl INFE ARSRITED 919] 4 ()0l otA, Fdeze] A ddEol mixle ddel 44
Z2100] 9Jsf JaF wA] gh= A-9ol= GRA(-1D*Policy(t-1) W49 784571 AR 5243

2) http://data.worldbank.orgollA] °]& 755t

3) o1719] EAoME PR A2 iR AFARE0] ARSI Y= E7Md5E(inflation rate)
< AEsiltt. ol APAAY SaPgoleis AXEAY 23] & (demand management
policy)®] Z3#7}F 2= AAEdEet E7HEEal & & Qloh o] 7k AYE s 5 FEe
HFo] v & ATA=E00 oA Y Ft A5 g A(disguised unemployment)o] 3% 9]
SHA EAE 4= 7] ol HUE 70l FEsHA] o= A9 dRtAolztal & 4 itk wEbA o
719X Ao R SAA)o tigt AR vt B Ioby wEE 7V ES AXE e
o] AL 2 Hol g ANGSE|Z jith JEu E7MdSE 1 AHlE 358 AR R Qs @]
Ao g AAVIYE 384 FF= & Tk UL, WHHE AXFAS] EQPEAHo R Qs BAAQl JF
= & = UAEEAL - S4E 2019).




Ao AANA Tk BE0) Aofd FUWY $AFSINY SA

< AYA GA E Aot} YRS AAeF FAFLRASHGRA(-1) )2 TR H]
APaIE Uit o714 GRA(t-1)9] S3AG7T ol FAARAST] FHA ST}
=T = A5 AARAEY FER tie A EAE UEtl= Alo] Hoh
HUR-73AVF7Ee] EAollA 2t AL xR Wil ek IAE ZAIE thE 22740l
o}, gk fxel A gt Atolof] Ho laltAZE AR, OLS 783+ HaFd Aol
E2 YA #st nE Ol7AE AlASHE A2 A9 E7Fs0FHRajan and Subramanian,
2008) & &= Sitk. 1= ol WS AIE SESH] flsto, SARAAl 929 A
= IS EE5] YA =71 9 A7 A a3 =(country and time fixed effects)

= ZFsto] EAsk= WS ARESI= gtk
o7]oflA FFEzRo] it A sfd MR "= 12~157] =7FEol gt 18W7ke] THEA]
= oA @73 d(short panel)o] oFd A7|did(ong panel)oltt. LHHEoE Tr|did
g A7 |idS A SRS ARERITE mebA] o 7oA siEAtRS] BA0A de
AREEITL Q= A 4] oA 1 Bt P (fixed effects model : FEM)< ARE-5H

7

Panel Data® ¥4 % #4551 70 7P4S A3

_l

II. 224 2

7| vt 3871 SHEE UT=S LR A GHR ofxof, ofg]7}, FdH]
9 Al IF= o= FAexe] BAVE ks 12y (fixed effects model : FEM)
L ARE5lo] X9z mjdEAE AISItHERE 1) X)),

1. obxlotx| &

ofAlopA| < midEHo) ARGEE sl HiRt 7IESAFY Mes I AT (FE
2)9F (K3 3)0] YR viel gt 7} W AAIE ARt 717 2ol dis eSS &
A= (& Dk o] YT

G DY FEA (DT Q0 vt = 2 aange] 274 dao] n=d, a9z
FUZ oRAoRAY SHEY FE=EY BARCl FH T2 vAE Aoz Hod, o]
= 10% ool frofsitt. SAM] SARFH(GCHS 1108 A& G
FroaolA Foudt FHH FFS 2o 2 Aor ettt B3 27HISE(IND2 A
ol 509 FFe Rl Aer FAHEH, 744 (°lA 5% FelrEal EAdeR
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FefmlepAl YEpdth T, Sl R AT U(FDD, FEXD), A7S7HHPOP) oFAloF
A9 FEEY £YFZNA 1919 42 GDPE/IRo] BAHCR Goulet G FA] ke
Aog ekt

o71o A drgriaeae] AAVdEE tiet d89s Hetdi= 7&%741’“5 84 (D3 (el
X B 26 REoiA] o] vlwa e zloz vehyth Jeiut Agusse] 23 4o
3% AHTR FEARE 1% RolrZol E fojuid 2oz »}Ewi, agasEe e
o] %7 thept 9ick.

AR RIS Tefsly] gl PAARAST YT AR 7o) TRl A
2A 7t 79 #4 Adke (E D] Q)3 (@) Zol YEhdt o] B GRA, 9] A
+ 1 gl IA| S7H HH9 Fo2 2=, 247 5% 10% ool SA%e=
folulshA Lehdt,

Y Bk 2UR} BYARASTS AASTOEA AET 5 ok 24 B
ek 242 B9 v ATE vetsly] 93, U wisSike T GRA, WS} T S
oL(GRA 1) AFE ARSI ol f GRAS | O AlFE 59 HEol7|E Sh ofd §9

S Eﬁw_a fojulahA ekt QA gk webA ofdlolAle] FhEE 4TS

NN FRRe] AAGP vAE adg aT} QIrka e 5 gl

AR-FAAZR AT ALl GRA, _ *Policyd2] 4415+ ojwst ,4 Zo| = EA
A TS HolA| Y=t &, FAERAAPE AR AR B9 -zl
JERET GINIEIA o, LS 1905 SLPALE] T 5
el A“H 2R Ghethe Ae HoE.

&E D Q) @] F840lM SAAS SAHEFP(GCRH2 1919 A GDPS7HE

1% o520 fofulst %+ og Fe Ho] & ZoF Uehdth E3 B/MSEINDL
AVl )] FFe mIAle AR F4ET, 5% FoleolM FAH R FonlsHAl
Yerdt. T8, S FARAEDD, $E(EXP), A757H(POP) oM oA S
g se=solA 1999 A3 GDPE7RECl SAH LR Rofvlet FFa 4 &2 A= U
=t

i

]

_4

of7]olx] AsEe] AR gE \‘41 42 Ukl 2975 244 B3t (o]
AR5 27 Yol Arelo] WA W A0E Yeleh, Telu AEel 23 felo

e AT FEARS 1% felazells SOHIE A0S ehhd, Adusse] U7
o] ¥/ ekt glck
obxlobx| ool ] FAFzo] ARV fatol TR I EA0] ATE B B et 2

]




Az AAYE 23k = A9E FHEY sE=ElAe] 4

= A O ofAopA|Y

A, TyAEE
o}
£, obrlobAe RAR-

A

AA. o] A FoA
%

ol&=E 4F

fE

SHEY &

=2

Al Bl

BAVEEN HH <

FaITt ZABHA] k=t
o WX e Aok BrMlEsEo| AR

I EetAIA] e

(F 1) 2A2Ix0| 1015t AZl GDPS7H20| O|X|= &1t : OIA|OIX|Y
MY Hp (1 ) 3 @
GRA, -0.476 -0.890
(.747) (777)
GRA, 1.415* 1.306* 5.533** 4.577*
(.745) (.723) (.2.471) (2.328)
GRA? -1.506* -1.230
(.833) (.798)
GRA,_,*Policy .002 .003
(.022) (.022)
INF -.038 -.039** -.041% -.043*
(017) (017) (017) (.001)
EXP .023 .025 .027 .029
(.027) (.027) (.027) (.014)
DI .057 .055 .057 .052
(.056) (.056) (.056) (.056)
.197%* 203w 211w 220w
GCE (048) (047) (049) (048)
POD -.408 -.404 -.399 -.391
(.534) (.533) (.535) (.535)
o -1.892 -2.322 -3.752* -4.165*
e (2.189) (2.078) (2.393) (2.368)
T35 187 187 187 187
ARAS .260 .258 275 .269
F &4 847 0. 84w+ 7,044 7747
F() %Y B2 E%ii% UERY.
* 10% o=l BAZoZE Fough
5% FolFFo)A BAZow folush
1% 894z OﬂH SAZHo=z [olulsh
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2. otz

ol el71X|o] T EA0] ALSEh WS Tie V| REAR} WS 7 AR
£%} (R3 5)0] Uehd vlel 2. 7 Wg AAE 448D}l 7)1 mgo]
Ak (& 2 Zo] et

@& 259 ()7 Q)] Yent g nAange) 24 Ado] e, Tzl 59
o ofmel iAo FAWY $UTEY] A W FFL FIAE o HolH, of
10% SO0l folstct. BAMS FAEGHGCHS 199 A GDPE7HEC] 1%
ool FOIHIat D)) FREE Hole Ao Uekth E3t BSEINDS AAA
Aol ()9 YL TIAE A0 SR, 1% SOzl AR oIS ek
o 2, SIAAFEARAFEDD, $HEXP), A7E57HHPOP)S okel A e 4
Qo)A 1905 A4 GDPE/HEo] BAHOR Sejulet Jake 7] he A0 ekt

of7]oA] sl AR Bl et A trehis ARAGE 3244 ()3 o)
A B 16 AEeld Awele] T we Ao Uehgrh, Jejt Amusse] A3 fon)y
S AASHE FEARS 1% SO52NE SRt 08 UehhA, Ausse] deol
A Vet gc

B RIS Tels] 91et FARASY A FAUR 210] JEAEe] AEus
24 371 499 24 Avks (& V.69 37 @)} 2ol Uehdtt. o] A9 GRA, 9]
At 1 glo] 2A) S7HE WO BB 2R, BE 5% SOl EAHOR 5
HlalA] Vehdet.

HlAY IR ARt TAARASTS AUCEA AFY 4 ek 23k B
dhet 24€ Fol MRS Hetsl] Y, thE MSETHE ) GRA, 849 T A%
YGRAL. ) B5E AR o] o 244 G)eIA] GRAZ., 9 A%k 8()9) zol|:
St ol® ReISEoME A OR FolulahA tehtal 9 ele. T S84 (@elA
L GRAY, O AL ()9 Rz F4E, 4] 10% SOl BAZCE folulst
A et webd o] 9ol obiobe] FHEY Aol FAURS ARV 1]
A wdg Tt ok AT 4 ek

AA-FFAR ATAEYR] GRA, _ *PolicydY] AT olwdt folsolAx A
) §o)de Holx] oRert 5, BAUasl AnusRA ST 49 JU-TAE] 4
842 Gollsi grov], TAxe] 19 AAAAEE] vAE ATt o B2
of o8] 2epAlA] eierhs AL HojEe)

E 29 G @) FAIN FARSA FAEFHGCHS 199 43 GDPE7H]

Re)
%
£
s
i
o

2~

=
N o
ol

e

4




Razel AANY Tk AR o8 FHEY SaFsoAe 37

1% ROI5olA] SOIR ()] AE ol & Ao Ut 3 BMISEINDS
AN SO S 1AL RO FPEn, 5% RN BAHOE fejulsh
ekt e, RS AEDD, $EEXP), ATETHPOPE ohlotd] 54
¥ SU=E0IA 1919 48 GDPE7HE0] BAX0E Roluieh G 74 9o Aoz et
s

(B 2) S42X0| 101" 4% GDPE7IE0| O|Xl= &2t : OfZ2|7 XY

40

[@ N il
Ay e (1) ) 3) @)
GRA, .083 .031
(.113) (116
GRA,_, 212¢ 224+ .663%* 684+
(112 (111 (.284) (.273)
GRA}? | -.019 -.020*
(012 (011)
GRA, *Policy -.003 -.004
(.004) (.004)
INF 0047w -.004%* 004+ 0047w
(.001) (.001) (.002) (.001)
EXP -.013 -011 -.027 -.027
(.039) (.008) (.039) (.039)
DI .071 071 .069 .068
(.060) (.060) (.060) (.060)
aCF 232k 234 219 220w
(.045) (.045) (.045) (.045)
-.121 -.116 -.132 -.131
Pop (284) (283) (283) (283)
- -2.405* -2.414* -2.117 -2.111
3
(1.382) (1.381) (1.405) (1.402)
w3 306 306 306 306
BAAS .160 .158 .170 170
F %7:“ 762*** 882*** 635*** 715***
ZF( ) o9 e HEAE UERA.
* 10% o4l BAHoZ olulsh
o 5% FolzolA BAZeR [olulsh
1% Gzl BAHCE Fom|gh
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VI 43S BT 9T G wiehi éxﬂ%— 244 3)7 @l
AR5 17 GrolA Aeio] o9 92 202 elsich, Telut AeEel 2T Relolg
2 WK FEATE 1% SRS SO0l A0 ek, HRHAES] 470
7 veRta Qiet.

ofmel b ool FARE] AAY el e WA Anke Fe) 1 cheat
2o E42 /T girka 24

A, YRS AAHOR ofme N SYYY S5 ALY FH)Y A
414 TRAE-AAA) T AT EAE
A FAE0] AAIAEC BN TR Holw B0l uEsE

1
=,
(o]
N,
18 >
éA

3. THUAIY

SODAZA Ao ALGEE WAEe] Het /EEAZ WEE 1 JVASE (5
6)2F (S 7)ol ek vt Uk, 2 wid A1 ALgstel 7|2 mgo] s uj
Foke (& 33 Zo) e,

GE 39 (7 Q0] et 9 13 aRe] 249 Zgjo] mzw, Byelxe] gL F
S99 SRS BAF Yool FTE A A0 Hols, ol 34 ol
ZolA Rolslet. BASA SEEXD), FHEFH(GCD, HANBEAFAFDDS 1915 4
A GDPZ7HE 47k 1%, 5%2} 10%2] SN 2ol 1) FFE Hole Aoz
i 231 AFSHE00DE BRGNS0 I T Ao 245, 1%

S BAOE el et e, BMSEINDS FduiAY 88 &
AFBNA 1905 44 GDPE7FE) BAHOR Reluldt e 74 e AR Uehirh

of7jol AASEe] AAYIE] e A Uehiie 2ASE #M (D Q)f
N 5. 25 Aol A9ee] A o A0 Uiehich, Teit 3uEESl A SO
e st PEASS 1% R520IAE fejujgt Aos L}Eww, amuse) 492
o] %7ttt Qe

HABRIE etst] SRt TYARASYT P TYUR 70 JEAg o] AL
24 F71EE 399 2% BB E V.09 ()% (@9t 2ol UeRde. o] B9 GRA, 9]
A 1 gol A Z718 FD9) 52 3, 199 44 GDPAREC] BAE
ROl FFS FA e AR Uehet

N A TYURe RYARASTS AGUORA FFY & Urk 245 B

7%

{1\TH
ftfo
et




Az AAYE 23k = A9E FHEY sE=ElAe] 4

Bt 398 Fo) MAFLAE Telsh] Sl T WS ge) R4, WS T A%

& (GRA/ ) WS ARBRIE o] W] GRA/ | 9] AGE &(-)9] HIol7|E st o' 9]
FEoNE BAZCE Fou|sHA YERL QA Yt mebA SERRY SHEY U=E
oA FALRAAY] AAGFol vR= BAE &7t Aokl ST = gict
(B 3) SDARIZO 101Et MEIGDPE7I20| OXl= &3t : SL0|X|S
MY Hp Q) 2 3 @
GRA, -0.828 -1.289
(2.556) (2.675)
GRA,_, 5.454** 5.010** 11.060 9.562
(2.671) (2.286) (7.249) (6.530)
GRA? -6.070 -5.329
6.527) (6.3206)
GRA,_ *Policy .049 .070
(.242) (.237)
INF .008 -.008 .003 -.003
(.033) (.001) (.034) (.034)
EXP 137w 123 137 134w
(.045) (044 (.045) (.044)
DI .230* .229* .208 211
(.126) (.126) (132 (131
.169** 171 171 174
GCE (071) (071) (.072) (071)
POP -4 7775 -4, 8174 -4.7796* -4 872
(1.626) (1.615) (1.639) (1.627)
o 1.003 927 542 519
e (3.964) (3.944) (4.026) (4.014)
T3 153 153 153 153
ARAS 246 .245 251 250
F %7:“ 639*** 748*** 503*** 567***

Fi() ek g

BEOAE e,

* 10% frelseollM EAH 2= Fofm|eh
o 5% ezl SAH R Fovdh
3}

TEM SAHLR Fv]
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FA-FAUZ ATALYR GRA,  *Policy@de] F4AG= oJudt folsFo A 5
A oS HolA] Y=tt &, FAAARAAT ARsEA AR F9 F-FeRe

h Y
JeAEFS FevIstAl gho, Fdxo 1909 AAGAVFE A=
ok

i
k%
8
>,
ox
1=

v

E 39 ) (D] FHA4NA A FEHEXP)H SAHEFH(GCHS 193 A&
GDPS7H&N 242 1% 5%2] frolazollA frefudt 2 e Hol & Aoz yeyt
o 53] A757R(POP)2 BAME 509 ¥ miAE Aoz 499, 1% folvE
oM SARCE FomlsHA vehdth I, silAHFARUEDD, 27M5E(IND2 5
HrA g SHEY sd=S00A 1919 42 GDP37HECl SAXCE foulet JFe 4]
%2 AoF Uepgth

ol7]ollA drgiirge] BAVEE didt 28e Uehdie
A B 25 AmoiA] drgEo] vlad W2 Ao yepdt) ey diiaese] 2 7ol
3& Ak FeARS 1% wolsEoMe woulet Aoz yehts, dgiase] 499
o] #A YeRaL STt

SHUAI oA T2 A9 Aol digt dd 2] 23S S8 2 vt &

A, BYURE AAHOR S FHYY FUTZY BAYYE FD IFL
FE Ao vehta glott, 244 32 @elHE 199 48 GDPE7He] SAZCE &

gt=o] A FHEE
TR T HET E4ET= v 2t

A, e AGA FdzRe BAVRC 2340 a3t e Ao YERgT. ey
AVFEET = AHER APt AolF Kol ot ANk o FAfdRe] e BE A9
H FHAY U= AAVIECl SARCE FOIRt HH2 T HIA= A= YERTh
E D, E DI <E 3 44 (D Q)04 Hehd viof ofshd ddxo] o] GDP
ol 1% S7F 49, oRAoRIg2 1909 A& GDPI7REC] 1.3~1.5%, oFZ7HA|H2




Ao AANA Tk BE0) Aofd FUWY $AFSINY SA

0.2%, 181 FHu|AFL 5.0~5.4% S7Ioke Ao2 yepdrh I3, (3 1), G 2>
(E 3)9] 7841 Q) (DollA] vrerd Hiell QJshd Bzl f-<do] GDP tiH] 1% 5713
7%, oo HL 191 AA GDPE7H&0] 4.6~5.5%, oFLE7IAFL 0.7% S5
H|X] L o [fOLFoANE FAXCE FoulslA] Y= ACE Yepdt} wehA Fddx
9] AV Bik= FEIAIGA 7 3A YT BAIR SR RolokA] k2 FE 9l
o} 12U, ofAoRA|FellA Q] Rt RO HAGE Baprt ofxejrte] B Bk IA A4 Y
ERLT Qi FHo] $a3% AJARHol2} sHAth

A, T2 AAVF SR = B AGolA AXEA Azl Qs FakE w9l
A k2 702 yepgtt, BAEY -2 AR B Aok BAHoR
froulsiA] gk AoR YeRitt &, FAAR9] BAAE vRle Sk Hoje EVMES
E0| ZYUFEA o]8EE A B Ao o FEHAA] o=t

AR, AA3S] dxol gt 8439 SA7F thah Kol Ql= A0 Uesith £42
= ofrJofe} ol 7R oAl = PF T4 oA FAFARO] AASel wIR|= HAdY At
7} kAl sh= 2Rt A7) Sl A BoiEr) &, SAGEC A AAVERY] Yxof g
LAY SA7F thA Btk & 4= Qi

A, 718t BARISEC] AAGZl vAls FFES that o] Ve Stk &0
A(INF)2 ofxJote} ofx e}zl ol HA o] ()2 IS vX= A= FH=H, A
Hog qoulahA Uebdtt. FAREFY(GCF) 94 BE A YGoflA] H+)2] o5& Hol
= A0E P, 1% E= 5% FoleFolA SAACE foulsitt. £3] FAREFI(GCP)
o] GDP Hi¥] 1% Z7F3t 3%, ofAolR gL 1915 A& GDPZE7R&°] 0.20~0.22%, o7}
A HL 0.22~0.23%, 11 FHURFL 0.17% 2715R= ACog Yehdch £35] FHu|AY
olis o A9Te dE2A SEHEXP)Y SHAXHFARAEFDD] AVl 22 1%2}
10%9] Fo)aollA Fougt K+l FIFS Hol 2 Aoz Yyt 59] QI-571(POP)
o] Aol SAZLE Foult ()9 Y= A= I =7 HISE(INFo] AA
BAFCE Fougt IS FA Y= Mo thE AFate] Frgxl zjo|olt.

V.2 E

=24 g S ko] AE=7ECl ASse AL E2(0DA)7E +d=5
o] Al Sulle 71995 steAlel ek WA vl EobA ool tish =k 1 <t
AEE] St o] =RolME 53] RS BAVE 2 FElvRl oM Fast 9
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(i)
re
-+
N
[S)
rH
fot

g AYe SHEEES SHOE HAEE ARGSto] AFRAstL itk Yxpel=ss
AQHE BRoto] AR {90 WE A a3t A9EE of2A t=EA Y=
A& ASsHk olet A E7MISER S AXNBAE R0l Tz Al
U|2e ke AESLSEE BASI, o) FAYZRY HAE AT non-linear effect)E A&
SeTEE A5 AF7HA] AFEAS Al A9 AR 232 ODA E= 74
AR} AV Fet YIF= A0l sl St 23 mixed evidence)E Hol =
AO0E Uehdt} FolEo: Bz gHyste] A% 449 At NS o= Ayl
52 olm7E teE g o] iR, £29 SHEY Hi=ss &4 te=E
gt A= HFRE FHo|t
o

A] 3t

O] 7% Hrt IA A YL Qe A3 SEHUAG0IAM ] AAVSE a3t 7P A LE
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OFAIOFX|S =7t
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Sg0IXS =7+

Bangladesh Algeria Bolivia
Cambodia Cameroon Colombia
Indonesia Congo, Dem. Rep. Dominican Republic
Lao PDR Egypt, Arab Rep. Ecuador
Mongolia Ethiopia El Salvador
Nepal Ghana Guatemala
Pakistan Kenya Honduras
Philippines Malawi Paraguay
Sri Lanka Morocco Peru
Thailand Mozambique
Vietnam Nigeria
Rwanda
Senegal
Sudan
Tanzania
Tunisia
Uganda
Zimbabwe
(BH 2) PHHEXO| 7|2SAHE : OFA|OLX|H(1996~2013)
Variable Obs Mean Std. Dev. Min Max
GDPp 198 3.862993 3.106164 -14.3852 15.74421
GRAp 198 0.658005 0.551764 0.033667 2.656963
LGRAp 187 0.669901 0.556681 0.03644 2.656963
INF 198 9.391842 12.42533 -4.03822 127.974
EXP 198 37.83995 19.33532 8.90403 83.87515
FDI 198 3.433755 5.770923 -2.75744 53.81077
GCF 198 25.26244 8.057617 10 63.9402
POP 198 1.470205 0.568805 -1.60958 2.940887
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(RE 3) PHAXO| 2 W30 TS 427 : OFAJOFX|(1996~2013)
GDPp GRAp | LGRAp INF EXP FDI GCF POP
GDPp 1
GRAp | -0.1267 1
LGRAp | -0.0492 | 0.835 1

INF -0.1477 | 0.0311 | -0.0144 1

EXP 0.1645 | -0.5095 | -0.5057 | -0.0337 1

FDI 0.404 | -0.2639 | -0.2577 | 0.0478 | 0.3793 1

GCF 0.3915 | -0.2482 | -0.2239 | -0.0833 | 0.22 0.605 1

POP | -0.0781 | 0.2668 | 0.2474 | 0.0511 | -0.3546 | -0.0043 | -0.3434 1
H 4) SRR J7|2SAY : 01=2|7tX|%(1996~2013)

Variable Obs Mean Std. Dev. Min Max
GDPp 324 2.535464 3.939547 -17.9516 30.34408
GRAp 324 1.477866 2.252719 0.034248 27.19923
LGRAp 306 1.498133 2.30124 0.034248 27.19923

INF 324 22.60951 152.2738 -27.0487 2630.123
EXP 324 25.63268 10.85003 5.34363 56.1743
FDI 324 2.948584 3.991373 -1.52223 42.84896
GCF 324 20.97551 7.534755 1.525177 46.87646
POP 324 2.386975 1.026692 0.107875 10.25848
SE 5) BARXO| 52 HMAS St AR+ : OHZ2|7IX|2}(1996~2013)
GDPp GRAp | LGRAp INF EXP FDI GCF POP
GDPp 1
GRAp | 0.1433 1
LGRAp | 0.1947 | 0.5009 1

INF -0.1967 | -0.0254 | -0.0128 1

EXP -0.0366 | -0.153 | -0.1703 | -0.0836 1

FDI 0.1994 | 0.1722 | 0.1836 | -0.0509 | 0.1101 1

GCF 0.3039 | -0.0236 | 0.0054 | -0.0904 | 0.0722 | 0.0613 1
POP 0.1125 | 0.212 | 0.2119 | -0.0041 | -0.48 | 0.0394 | -0.0915 1
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S04 S

2H 6) FAXS| 7|2 SAHE : SEHOIXIZ(1996~2013)
Variable Obs Mean Std. Dev. Min Max
GDPp 162 2.039525 2.887537 -6.6353 12.29462
GRAp 162 0.139662 0.153554 0.014244 1.003202
LGRAp 153 0.144784 0.156364 0.01812 1.003202
INF 162 6.774588 7.030428 -26.3 45.19113
EXP 162 31.15026 12.9345 13.5686 59.00597
FDI 162 3.151712 2.350041 -2.49885 12.19665
GCF 162 20.2099 4.999072 11.0217 36.06596
POP 162 1.667408 0.533868 0.34655 2.52622
SH 7) PYERO FQ HASOH| e datls 2t SHOIXIS(1996~2013)
GDPp GRAp | LGRAp INF EXP FDI GCF POP
GDPp 1
GRAp | -0.0656 1
LGRAp | 0.0106 | 0.8177 1
INF 0.0169 | 0.001 0.031 1
EXP 0.0389 | -0.0377 | -0.0007 | 0.215 1
FDI 0.147 0.2771 | 0.2167 | -0.0135 | -0.0601 1
GCF 0.2237 | -0.0827 | -0.082 | 0.0364 | 0.1466 | 0.3575 1
POP -0.2123 | 0.2231 | 0.2098 | 0.1593 | 0.2352 | -0.0045 | 0.1406 1
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Economic Growth Effects of Grants: Evidence from

Regional Major Recipient Countries of Korea

Sang-Chul Yoon*

— P ABSTRACT

This paper analyzes empirically the economic growth effects of grants based on
region in the recipient countries of Korea. We have conducted the fixed effect model
analysis of panel data for 38 main development partners of Korea during the period
from 1996 to 2013. The estimation results of this analysis show that grants have a
positive and significant effect on economic growth in all region. However, the growth
effects of grants on Asian region are higher than that on African region, while grants
do not have a statistically significant effect on growth grants in the Middle and
South American region. In particular, when policy condition is considered, the
positive economic growth effect of grants is not revealed to be conditional upon
macroeconomic policy expressed in terms of inflation rate. However, there are any

evidence of diminishing returns to grants in both Asian and African region.

Key Words : Regional major recipients, Grants, Economic growth, Macroeconomic policy,
Non-linear effect

* Professor, International Trade, Dankook University, syoon@dankook.ac.kr
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270l mAls 21919 AA, BHE ojux] Fargglow AFo] F4, AleEhe AHlL, B,
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The Effects of Concept Understanding by salespeople of

Designer Brand on VMD and Consumer Decision Making

Lim, Jeom-Hee*

I ABSTRACT

Nowadays, consumers aspire to express their social status in line with their
economic prowess and level of education. Thus, with the development of
consumption models and the changing times, the concept of lifestyle was
established.

The objective of this paper is to determine whether proper lifestyle suggestions
and brand concepts are being communicated properly to the seller and how
understanding lifestyle concept affects VMD(Visual Merchandising) arrangement
and purchase decision making. The targets of this study were sellers working in the
Korea branches of the American P brand, which is well known for its lifestyle
concepts. Three hundred copies of survey focusing on season concepts of the
above four clothing lines from 2011~2016 were distributed and 263 copies of the
survey for analysis.

In this study, Cronbach’s alpha reliability scale and frequency analysis were used
to determine the common characteristics of the sellers. In other to analyze the
differences among sellers in concept understanding, VMD and purchase decision
making, t-Test was performed according to gender and level of education.
One-Way ANOVA analysis was performed according to job classification, clothing
line and experience and path analysis was used to analyze the effects that concept
understanding has on VMD and purchase decision making.

The results of this study are as follows: First, as far as education is concerned,
college school graduates scored higher than high school graduates when it comes
to VMD. Second, among job classification, a correlation was found between
concept understanding of managers and staff and purchase decision making. Third,

analysis shows that the level of concept understanding directly affects VMD and

5) Shop Manager, Polo Ralph Lauren, katejeomhee@gmail.com
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purchase decision making and that purchase decision making is indirectly affected
by VMD.
This paper examines the contribution of brand BI to internal marketing as a

more specific study of brand BI.

Key Words : Brand Season Concept, Lifestyle, VMD(Visual Merchandising)

101







UG, AREETE

X-”’] X EI‘I

01 e garslmE) B4 vl ATAlsE ATAet BrholA ik TAkle

Aol Tg ATgele] 1Ee Ao Ry SadATES o] B3kl e AT e 1
‘%HU%, A7-ee] SIS 915 Bl A% L AT, ) B 7] lsle] 4 Al
e =50 44 74 3, AR 7134 AT RARAS YAse dress o
Wl Wash 71 AL Weke Asier] o] 9ct

H2E e 2 Ege)
o] TFHL ATANH PR APAT0] ATERL AR BE A 1 o
Sl F2 N ofdfel BeAE YA Go] Zololdli /Y 248 Yo
e L ERRE L RS

HBZE =24 o AR
=R0] AR Aol ANE AAelAE Hri 4-83lo] o] vdshrg shofo}
shek. shEL AT Aol Folsi ke A9, 1 2A 2 ol§E BSIUe]
Afsteiol gick

A TR (T g ——
DEIRES T
- ATAP} ATAUE FASIE ASolhE P9
@ A% B9
- AT} HolEE 2Bl ATRE FS AUE R B
® A7EE B9
- A7} EllY] Rgot 20 5 YR 8ok B9
@ 3242 B9
- A7APH st skl AME BUT ATANE ARe AR o] the
eAlo] 35 A B9

- 103 -



104

2
iy
« AT TR HEE =2 9 IS Hsiie A=A SAFE) SEA

223 Aoze] Fohe 2XF3) mEck

- Az =RoE Wysle] ARl Bu A WY .

- A PE AYS FHAL AR, B2 Sl AA2AS Hawh
- AT o] AT RHPS) AL BEATH

ATt flRte] A= wgE Aol diste] AaAolAl AEt FA

HET Halig Bl 1
s % W= 340
15wy | O3 S s g oltol AQu]7t A
o] Lol Al e
% A3 St A9
2597 24 W} BRe] AaplE 9 A
(13 WY o)F | - SaRmle] weg g, 2o B3, Lo
59 olup) Weol et WSS A
5308 A7
33 2y K PRE SATHIEA WAL
(13 24 ol | - SAERFEANA A St SeABA Agle] A3
59 olup) > 9L

H6E [27R2I9I23]
1 A7geld] B AFL L] 9l ATe9Usis Euk

2. AFLEIUBIE TR A, BUIUE, BUSINS Esto] 5919] Slelow

/\-]o]—]:]—
3. ST FHHY F 1910 E jith

H7Z [HARE 4]

L AN A4S BT A7-eelo] SRS 9o Fadjet $U71] G ol A

ARt




S1=cofl et Xizd A1

AT2EFrAE, A7-aE] FoSHA,
7171 MY, 2014. (NRF-2014-47-83)
ISBN 978-89-968952-9-9

AT -
20149 Hietls wSRet e dAde] TR EE A g A o AEE ot s7Ple
A7 7 A EAE (http://www.cre.or.kr)olA] HZHeE W]l A&

Az 74 ;
A 201245 201497 oF 347 ATl 4El A8 B olel AEoe
BAsle] Ml 2AEE BRe & o) FAR % 83l W Sgow Lslel Azt

AFA - AFEAQIANY AT 8)
A2FA - ArB671 A2 3H)
A3FA : A3 835719 dejet 51)
A=A - A7-gsA(12719] dejet S
ASFA - AFEHA1T70 Eelet 3H)
A6FA : A=t A=A Aot 3F

2 TATEY Ho8EH S Ba AFARE] A7 AR & 9 E8of o|2771A] XA
AFEEA|LONA 2hE 4= Qe Aa] B ool Hiet W82 olsish] A HEE A=
A, viEo s AT EAE (http://www.cre.or.kr)oll F&sHAY Th=tistal mljit
AAtA(http://k2.dankook.ac.kr/user/rif) & &9 A] #+& & U2

105



106

;

1 F1R A 9 o

(1) =& FaAe 9oty LAC3Y, vl 3 Ak 23D 9 28] A5AelA i
=of glout, distdAe] e Aot SARA £t 7hssith

(2) Tl =2 B skeAlol AAEAY AR A% Fol oFolof s, 4tdddtel AlE
Ejof AR 91 =22 B shaX(oll AET < . o, SAEpl=Ee] 8okEo]
4 shstis] % ARYollA working paper®] FEiR WEHE =2 ol Qi

3) =22 Uigoll =itk Hd Tt ot

(4) AdAol AR =29 TE v AT SRR

= W

vk
=
ARAATE 9 23](5¢Y 319, 119 309) 7t6tH, "ao) oaia EHSE Wist 4

(1) =29 Fi= HH9Y3)] e-mail 2 A P07 A|E3ich
(2) €3] Hede davt 2 HSHIR =2RE d=2 qith
A

(3) TR} 24713, BAAE 221 oVdd S AAAL, AR, SEARE st
)

¢

of B7)), GRAY, c-mail Tk, ASABFHERED), L2 S9FL, Erdo]
A 4 52 AR
() DAL 249 ANRE dstolof ik, & ol A A 0% AT




5. =& F1A
16890 71% &R FAG SH= 152 T=tisha 54 vjgiAd ArAC74E 5319)
Tel : 031-8005-3398, 2660 Fax : 031-8005-4033 e-mail : syoon@dankook.ac.kr

1. Y= =45, 38, Ee GECE Aoks A2 9oz gt

Qs B, FAEY 9 BES 26to] A484] 71E 255 0]X] o2 & Sk= RS
¥zog it}

. E1Y] A 190l TEE A, TS YRR 291 ol A AARL, wAIA
AL, SEAAE 2ot “ﬂ7]) /\—‘—7]“&, A, e-mail 4, FEA2KQF 400o] W
9Q)), A4 FAE P71t A&7 Ay, AH] S 5ol Wstod= shdol F42
£ g7IR,

. Qa9 EHols JEAE, FuAe] gE8H, F& Abstract(eF 4000] oJy)), Key-
words, £&&EIt F4A2) &0z Fr|ght o, R Feol= FEke A
ot AARe] FEdE2 thEat Zol )i
d) 3= 31= ¥+ Hong, Gil-Dong

. HiE R YEZEAIAGRE 2000 o MR A/dstE, FE2] BF MS-Word®

7ottt HYEA 2 HAARAY AEFAE thgat 2k

T

SHA - ABEA 24271 1 10.5pt ARt -5
Z}-9-ofHll 1 3. 7em Zstofel : 3.8em =4 1 170%
CBUO) UGS TReI T WHow Wl
1) S ol E BRG] o BHE Agst] AEn HPALS H|e
o) (2% 1995), (Smith 1968)

(A - 3FS 1995), (Paul and Smith 1968) wwwwmwmmmn 20]10] FE=OI L
(_g‘_ 1% = 1995), (Smith et al. 1987) ........................... 30] O]Acl‘-’] ETR=S \_
(B4F 1995, 1997) 2 AR o 29
(BZ4% 19952, 1995h) e Zre. dro] e AR] o7 E3

(273 1995: & 1995) = oY o E AREY =
2) AR olg= A AFT "oz olF Floll E5E AxE VIR
o) 4% 519951 oJstH, -
Smith et al.(1987)°] 9Js}H, -

107



108

10.

11.

3t ol 2dste, ofFe] =5 Aol AR d¥dsE &
2 g %191 S]] 71&%tt
Ee= IY9 deHioe} A2 sig 2 9o 2717 E}
FTEAS =204 QlgH o sl thawt 22 WHos BAG,
(1) FrEAY 7AeAls SUHEY, Ad=E389 &A= —}Dﬂ FHETS AREY 7t
207 787 ARSI AzpHo] Qtupl 4o wjdsitt
(2) AFERY A AXHL last nameS WA 71Agich
e W“ﬂ ALk, =2AE, AFECISHIETY FF oA, ¥ &

r°l‘

of) =49t 1999. JAlPlE. A3 X} ”Jr/\P A&
24F, HAek 2000. 22 BN 9] FAIAFA O TRE A AR
T Al A1Z : 333-352.
245, 2000. 7| QAR ol Aof wIE A HARI=w. Sdtieh.
Beteson, E. G. 1992. Managing Services Marketing. 3rd ed, NY : The
Dryden press, 1992.
Pyo, Y., and S. Lustgarden. 1990. Differential Intra-industry Information
Transfer Associated with Management Earnings Forecasts.
Journal of Accounting Economics. Vol.15, 365-379.
= AAE T2 % *Ol AR
'8(}% (15 ptS) H IH, IV, ...............
ZFE (13 pts) : 1, 2, 3, 4, e
295 (12 pt9): (1), @, B, (@), =
HEFE (11 pts) 1 1), 2), 3), 4), wees
OJFFIE (11 pts) : D, @, @), @), =
E~c°ﬂ AN o= vl ottt
DoAY =8 A8
T EEARL QIgoly AXRE yErd o
Ty A AAY
T =Eoly A, AlEde 8718 )
()1 AZ9] B4 "L s UehliAY 879 A5 AR 42T o

B




F24e EAT 1)

&t 5
CES A b SdEEA H() 3 EA

. AAFE
o das PARIA, 9] T aFol| g Aot HALY] tido] HW, WYt F
1270 9] o= A1) AARE ARSHAY BeS 83 4= Stk
1. =& 3+
- =2o] HeEE HyAIEE =2HS AME ARoA e-mail® FAFICH
- AR AIZE2 AARRIEOIAl AARE QEIRE = g
2. AAIE A%

- YRS =29 A Y9 weloto] WY FolA HeE =RU8l 7MY
H3hol= 2919 AAIES AAgt

- MRS = g 109 ool Ashs A2 Yo Itk

3. AA E AAREETe] A2

- A =S 99 Aol A% EH g QIAARTo] AAlE M =R
AE AAIEONA SRRIE

- =29 AARE YRR AARIES =7 IS VIS0 R 35 ojyjo) HARE YEsfof
st Hdf 535 26k Y=g Fith

- AP SEEE AARIES TS HHLolA WEstolof it

- T AAIEY] AAL FIHE V1o R HYEd2 HYHEY] 9AS vhgste] Ao
HAA, 8 T A, 48 * QAL ANEZDE 278g.

- AYES Yo HARIEY o7 wEY AAPE XA e T AARET
7F ZgASHA] Tttt wdEE Aols AR AARIES Agste] AAE QEE
4= SloH, HHAE 83 4= Stk

4. AAETO] FH
- AT F4 & 2AE Ay B i SA =B ARA SRl
5. PAAAT A AA

- AR Agter BAHE =22 WHIARTE 7HE 7P Aol EEEE A
Aol AAFsHA H.
- 9 2o AAE ==l olv] FHE AF e T2 e

109



V. A&

=70] AxL 9 AAZA 7|2 oLyt 7o)
O AFFAY 2

@ FAe] A

® A7l H

@ A7) 7lofE

® =Rl 74 L =W

® B4Rd L HARAFZR

@ FNBY, 245, JBacke] B84

A, 97T,

V. AR

AARAAS e
- WAL AT 71

O AA, =8 & A

| oAste] thet 2o 8O ANANS FATTE

A, 8 & APAL AR S TR AARETRE ARl

@ ArPIES] oAt 7F FEER 7t 8-S 7S5k /2 Hof Tstol= Fo)x,
3 L S YAshY, I ARS-E uksit)

® AAIAA Y] £HS wheA] Z]Agl,

_.
ol
—

110



CH2rHstm

54 DAL

=2 AA

=245
el a4 49 4 )
1. AR AR
WHE WhSEE ] v )
U] emAel 4wy | hes 208 ) 1880 ) 168 ) 148( ) 128( )
2| ey | w08 ) 183 ) 168 ) 148 ) 128 )
5 | amru ey | e 080 ) s ) 68 ) 48 ) 28( )
4] evEne o= | w08 ) 88 ) 6B ) 48 ) 28( )
o g ol
5| SELTEE D wawe0m( ) 1880 ) 168 ) 148 ) 128 )
F o]
6| gromaann | WHERII08 ) BH( ) 6 ) 48 ) 28( )
7| o sy | BERI08 ) BB ) 68 ) 48 ) 28( )
kD ( /100
AERDLIEES 2
YR E w3 1 _
(1) F2AA00E o1 | () | Bz senl AT & 9
@ 2REEFAA | || AR 249 F A0 AN % %2
(608 o) (¢4 9 29 3 Bgsldsyt b
O 2gma s A | | ARl 240 ARRAe] S 2D
(703 o g9 i AAE

@) AA=7H70E wwh | ()

°4le AR 2= Al AAE 4 8l
G193t 29 30 o] 304 olstel B4 )

% 227 AN B 44 2 HS T
5% oinel pEeS 9 7

AFsom WHE A9 WALl 4
oz AEAE W gUd,

X =EAAA

44 EE g 82 SRlsknd sk T ()9 VEIS) FAA.

= L-g-tg_( )

111



3. AR FBERRD

112




A 2
Z A ke
A A 28y
S Y9 Y WHX EAY| USY £013 OB HAS
X LIS L=l

o o X O|=2|
—_ o -_O =
HE YR D2 RN HEY MY BNQ YR
LS HY8 ZEF HHS 012Y 010
2™ T OfxjA
A} 4 ©O i}
|_r == . ? A428 Az
20184 5€ 25¢ QA
20189 5¢ 31 H
drgiel & & A
Az CROfsn B Ojgfaeioda

(16890) A71%= &RIA| A+ AR 152
735} : 031) 8005-3419, 2659
WA :031) 8005-4033
E-mail : syoon@dankook.ac.kr

Rl % ] jitk:
MEA T 25 21-1 7]19¥3 5% 6065
& 2275-0834-4585-4566 FAX : 2275-4589







